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Business Statistics
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Business Communication in English 1
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Business Communication in English 2
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Business Laws and Taxation
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Business Ethics and Corporate Social Responsibility
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Principles of Marketing
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Principles of Marketing
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Consumer Behavior
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Marketing Management
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Service Marketing
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Sales Management
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Advertising Management for Marketing
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Personal Selling and Salesmanship
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Sales Promotion Management
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Public Relations Management for Marketing
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Direct Marketing
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Product and Brand Management
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Pricing Management
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Marketing Channel Management
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Global Marketing
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Marketing Ethics and Corporate Social Responsibility
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Marketing Strategies
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Retail Management
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Quantitative Analysis for Marketing
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Marketing Relationship Management
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Marketing Special Problem
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Marketing Planning

a a

AU1NABUIIUNINBY : 3001100 KENNITAAN
WWIAR MBHAEIAUNITILAUNNNITAAINLAETIINITHATIERAIIAG BN TRAIANINETY

LAZA1EUBNTNHHARDNITINUHUNNNITARIN AITANUANAYNTULAZYNTITNNAITAIA WNBN1TTAYIN

WHUNITHANNLALANT ENTUAN®EN

3001402 N1339INNNITAAN 3 (2-2-5)
Marketing Research
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Seminar in Marketing
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Agricultural and Cooperative Marketing
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Agricultural and Cooperative Marketing
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Social and Environmental Marketing
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Marketing Information System
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Current Issues in Marketing
AinTgidndounisnsnain Ynamsmenisnaiaiinadlalutenty sudanagnsnisnaia
astelvl Anwndedunelunaziademeusnmamsnaaifioliaszy aaunisal Taonsuszgndniug

V9IMINAIN wazn1sAnwAuAILIELAgITUNagNSnIIRaInTINade



10

3001415 ANSESIUINNTTUNIINITAAA 3 (3-0-6)

Marketing Innovation
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Pre-Internship in Marketing
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Internship in Marketing
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Principles of Management
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Principles of Management
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Leadership and Teamwork Developing
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Human Resource Management
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Human Resource Recruitment and Selection
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Principles of Business Operation
ANUMNNEYDITIND TnQUIEAIR BeAUsENaUR1N 9 Tunsusenaussia Uselanveaegsne guluy
Y94N15UI¥NDUTING AIUNUIBVDIBIANIT UNUIMVBIFUINIT N133ANTNTNEINTUYEE N153ANTT
d1nau nsRukazlena1INaNsREluTEUUSIa mmﬁﬁméfuﬁmﬁ’uﬂ’aﬁ N1SAAA ATINNTTNNS

R AuFalUneItunBeins madseiudeuazasseussalunisusenaugsia

3002215 INMYIFIND 3 (3-0-6)
Business Psychology
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3002308 nsaeansTuasdnis 3 (3-0-6)
Communication in Organization
AMNMNNY ANEADY AN UTZay LLmﬁmLLawqwﬁmamiﬁamﬁ Snwarvosnsdoasiil
UszAvSnanazUseansnm wuuresnsaeds uarnszuiunsaealsnielussnnig saudledefidema
Ronsdedns m'ﬁmswﬁm'ﬁam&iaiw*jwqﬂﬂaLLazﬁ@mwﬁLﬁﬂ%quﬂWiﬁaaWi AADAIULLININITHALY

MngauieInguseasan1anIsinnis
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3002311 NOANTITUBIANS 3 (3-0-6)
Organizational Behavior
WWIAR ManNIsMTIATIERaULand1svesdalnyana Maseus n13su3 Msela msdndula
woAnssuvesdaanyana Uduiusvesunaatungy ussingIungy Msdanmsaudauds sukuung

A nsRnsiedeans

3002312 IYTITUNTININALANUSURAYOUADH AN 3 (3-0-6)
Business Ethics and Corporate Social Responsibility
LLmﬁﬂﬁmmaw%aﬁssuLLasmamaﬁqiﬁaﬁaﬂﬁﬁaﬁismwﬁy’qﬂ1ia%ﬁw%aﬁﬁsﬂuaaﬁmiqﬁﬁﬂ
UATY TNV UTMITLALATETITNVRINENY NANFTIUAUIAIUN1TIANITIIND NTAIRE1INS

ANISIIY F3U533U NsiwuIndtinsiediusiu ieadukazday

3002313 N13IANITAIMBULNY 3 (3-0-6)
Compensation Management
Fyiideadounney : 3002211 MsdAnsMIneInTUYLe
AR ndnnsnsdnnisAmeuunuaraiainig msdansandne Buifiou wagAreuwudY
1 msvszidurnuiiedmuslasaiieinisiiesmeuuny 3Bnssieaneuunuiuugdla sULUUNS
Fousslominardnniantdneu memaunusudsza savanisdanislasinisiunesmy waengvane

! a a v
e 9 Mneades

3002314 NSWAILIMINEINTUY BEUAZNITHNBUTYH 3 (2-2-5)
Human Resource Development and Training

]
a ‘ﬂ

ReLFEuNINBY © 3002211 MITANITNINEINTUYWE

5 a

WA LLawqwﬁLf“ﬁ'm%’aQﬁ’UﬂﬁﬂﬂausmLLa3miﬁwmm%’wmmwwwﬁ&iamsﬁwmmﬁmﬁ
msdsrannudndulunisineusy msdavinlassnisiineusy nsivuadvane wangns o waz
wmatiadslun1silneusy n1sUssiliunanisilnousy msaaumumuﬁammumuﬁwma’wqma
(Individual Development Planning) N13Wau1a18913W (Career Development) LLazm’ﬂ’l\‘iLLNuﬁl\TﬁUﬁa
(Succession Planning) n15ElnUfdAasslunisdnyinlasenisineusuliiny sednsninuazUsednsua

gegn msimudndrilndedanindeuuasdny
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3002315 STUUASAUMALNENTTIAN 1IN NEINTUY e 3 (2-2-5)
Human Resources Management Information Systems
JuniidieaSounnnau : 3002211 MIdansninenLyed
foyauazansaumedildlunisdanis szuvasaumailenisians Ussianvesszuuansaume
gudeya sruvtoyaililunisdanmimineinsinged msdaiudeyadidndulumsdnnsminensuyud
nszUrUMsUsEananadeya BnsdafvdeyauazasaumaiieuszlovilumsfumuaziSonlddeya
mamelulafasaumandaslumsdafuieyadunsiansmineinsuywd dnvazasaunaildly

N3NURULAzAn AUl I SWALATIINOUAUNSIAN TSN N SHY S lueIAns

3002316 N1338N9TIND 3 (2-2-5)

Business Research
WMReTEUNINEY 3000201 A6AgIND

JupaunsALIuNUIToNdiauaEas lown nsleulasenisive asimuatgymin19ide

D

N159°9uNUNEITE N1sAruaiRgUszatd n1sduiieg1 nsiusiusindeya n1sUszuiana n1s
AATEvtaya N1sdentdiaTeilieniniside nisldgeduisdmsuiiasenideya M1s1e91un1TIdY

Yauanulde warnisuszgndlinanidelunisdnnisgsiia

3002317 N153ANINANISUHURY 3 (3-0-6)
Performance Management
IMFBaFIUNIABY : 3002211 NFINNITNTNINTUY WY
Luafin nann1slunisInnisian1suuReu nagnsnisuseiliunanisufimau nnsasis
a wa a4 A a a wa a a
W MIgIUNTURURNU wazaIesiislunisuseiliurnanisudiau Jymilumsussidunanazniseiuseg

Han15UsEiunsU RNy Mstmansussiiululdlunssuiunisdnnisminensuee

3002318 N3N UNSNEIN UYWL TINaEnNS 3 (3-0-6)
Strategic Human Resource Planning
SuriidesiFeuaniou : 3002211 nMsdansminenTLyYe
LUIAALAE TN NITINUHLLAZNAYNSAIUNITIANITNTNEINTUY W INaanAd oI ULHUNAENS
19403AN15 UnuIMnsianInnensunedlugusuiudiugsia msneinsaluastunoulunis

NanuidrulusrezdulazTeere1d N5IATIENY N1TEITILALTIIATIERNRIAUNTBE LAz



15

ANNANNNTAVOIYAAD N1FIAVUHUNITIANITNINHYINTUY BETIATOUAGUAINTTUAGY TUIIUAIUNTS
Ian13nSnensuyed (Human Resource Management: HRM) Lagd1ua unISRAILINSNEINTU LYY

(Human Resource Development: HRD) Tria@anaaasiunsilaeunuandeanagnslueeinis

3002319 N135AANTITINTTENINUEINA 3 (3-0-6)
International Business Management
UNUMLaEANNAAYUeIgINTEnINUsEma  Iimaingaaaiislseima mliasigiddenia
guassalumsidignann nmsiiasiziiasnisanduuleuiglunisuntdymimianisinnisvesgsiasening
UIEINa an13UInR0UkaTENSANENTNI195INATENINUTENA NSANYIUTEULTEUNITIANITTINA

SERIUsEINA

3002320 N153ANINSNEINTUYWETENINUTENA 3 (3-0-6)
International Human Resource Management
ANLVENY YOULYR WinAAaEIEMIIanIineIn sy udTenisUssinededidanunay Tans Ty
AuandafuiiensuaussdoauvainvatgveanssulugalaniAimi Tngazjautufenisuivuas
UsggndfanssumnansianmisninensuywdiiieliaonadesiuuunsenineUssma saudsdaymmsin

NFIANIINTNNTUYWETEN U TEINALATUUINIINTUA lYaE 19l UTEANT AW

3002321 MINAILIBIANITUAZN1TIANISNSIURBULYAS 3 (3-0-6)
Organization Development and Change Management
LnATIARRIfuvaNNTUIMsNUdmgAnssumand nMsnaukaunLs duladLyaaa
yesandnmelussdansiinduinguszasdvesesdmsiaofunintesmsasiivanuiiednndanis
Wasuwladlugusa 9 sgradusyuuiiiousyavdnauazyszavnmuedasdnig nsadiadndiiniie

IANIS ANUSURATBUADNSHAILID9ANSNBE519Use e vunadIny

3002403 nsdnnserinauadislg 3 (3-0-6)
Modern Office Management
anuianudilalunisanfiuauvesdridneu wmadauazisnsdanisdrdnau n1snnany

Y

AUNNULATNITUTUUTINU UNUINYBINSIAEIENNUY UAITUTIN UWER  N19I1UHUEUAY
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seilgudsUJURvesnudinau nsdnaniun n1581uensntnY n1srIuANAiiusEansan

AARAIUNNTUVALLLAELASDIL B MYIUEN BaLN1SUNTEUUANUNI LD A USRI b

3002404 N15L3591619594 3 (3-0-6)

Negotiation

v

AIUYNEY BNYUTLAZLUIAANAIAYLNEIAUNI91999109 999 TINTI0IAUTZNBUTDINITLATAN

noses watadiAgynldlunisasaireses Aavsnltlunisiasaeseuanisussiliunagnslunisiasan

ABTRUNINGUTLAIANINITINNS

3002405 uywedunusluaAnis 3(3-0-6)
Human Relations in Organization
Snwmzuuaninudn veulwauazdadeduluiugruresanuduiussenitsyana anzuas
93AN1S wihflkazanuiuRaveusediny nsRndedoansszninansuszaiuny ndnmaurivag

duaSuuyue-duius MdunuinsuyveduiusNsluuasuanadAn1s LagInusITLoIANS

3002406 n1sAneIsIBYAAA 3 (2-2-5)
Individual Studies

WamIAUNISUTIMIBIANITHAZN1SIANIININeINsuY g luasdnssamilasadlaluddniag

v A a

WUN9L38U3AIEN1T8ULALAUATIUNAIINIVINITUAZIIUITE AL U9 A1SULAAIAUAALTAY NS

F5aluaznIsduLUINGUEDY

3002411 N1TEUNUININITIANTITNTHEINTUYBE 3 (2-2-5)

Seminar in Human Resource Management

a

N3xUIUNSINNsNIneInTywdnmualudaysannisiasinaialunisianisnszuiunsluids

UftRieunlelgymvseussinuiunisuimsninensuywdiiieliesdnisaiunsaussaingUszasdnag

Hneldenulisuwdasvesladendmasion1sdnnsninensuyuddlaiuinisinninuiuas nguii
AnwunUszgndldiiiowanamuuiniinisuilensensaiiunsivangaulagisnsiseuiannsauai

NSUARIANAAWIL N1539150 NI IEinsdifinyuaNsduLUINguE oY
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3002412 N133ANTIANNTUATDIANITUNINTTITBUS 3 (3-0-6)
Knowledge Management and Learning Organization
LWIAANTEUIUNMITIANTANUIUALDIANITUINNITITEUS FILUUBIANITUMINTTITEUS MIUUNIS
dnnsanuiluednig walulagdmiunisaineseuun1sinnisauIkag AN TWINNITTeuS 113
Fansmineinsuywdiiion1sinnisanuiuazesdmsusniaiieus msysannsuagnsUszendlinng

Jannsanuslussdnisiiietesdnisdnisilussdnisuiinisisews

3002420 nswsesEnUsTaun1salivIdIWN1eN1sIan1snSnensuyed 3 (2-2-5)
Preparation for Internship in Human Resource Management
N15UsEENANANNITUAE B N1aN15IANTITNINeINTuYwd wunldumsiisusuaslumienu
3309 N3eAn®YY an1unTaldnaes MswisuANEnToufgiunslEinwen1w Msldnauitames nsly
walulag nMsimuiyadnaIn nsinrdaudialinus waznsuSudiudfuanIneindou aunsavinenu
& Yy 1A a a a v a = - = % ' =
Wuitulaedrsdusednsam nsasuadiasservssaluividmniemsouainuniaunsueenin

Uszaun1saiivIIn

3002421 N1SRNUsZAUN3AIAYITNN9NITIANTTNTNEINTUYBE 3 (0-350-0)
Internship in Human Resource Management
SuniidesSeunnau : 3002420 mawIesfinUsyaunisaRivdnvnanisianisnineinsuy e
msilnUszaumsaiivdnsunsuimaminensuudlumbenulunisauauguaveseanse
U3nw Tngeudsianenianguiuasniaufoaldannisdnsluldluanunisaiads $alvidnns
Uguilmaieniu s1eazidenvesnisiinyszaunisaluas Salvlinstedudmeaiiios Ausietymnnsin
Uszaunsnifiintunasiaueuuzuuimiauitiymlidiiagaasluded Tasenadalifinussaunisal

PIVUANS RN USEAUNITAILAEYINIATINSRLAYNS oR N USraUNSalazyinUuAn dnus

3003201 nanN15UsENaUNTS 3 (3-0-6)
Principles of Entrepreneurship
ANUMINBYBINTUTENOUNNS TINgIUBINNTUTENEUNTS JULUUM T duEwesians wihi
LagTiNYENIINITUIMT N15300IANTT wazn 157 TuAn NMInERduA1 KAazUINITAMNIN NISHAIL
waznseAuelagui Uiy ndnn1snain 13119 ENSAIEATNITAAIN N15UTITUNTRATNITRY

USZWuAuNgmng uay 2189703 N1sinnsuraaiuu n1sdnviukugsna lenansainavesnisiu
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JUsENauNs Msuimsaunmuuuiingsa (Total Quality Management) n13tANgaTosNgRanTs

LAZNITINUNUAUNBANINTS

3003203 NsUIMsNINeNsyARaFIMIULUTENaUNTS 3 (3-0-6)
Human Resource Management for Entrepreneurship
anuduan ngud uazndnnnslumsuImaminensyana veutievthiinuiuiiavey uaz
%umauiumw%maw%’wmﬂiqﬂﬂaﬁm%’uéﬂizﬂaumi NTILATIEIIUNITINUHUAISIAU N1TATIIN
mMsfaden nsineusy msWaun msUssidiuna waztadeiiAsadesdiunsuimminginsyana

dmsugUseneuns

3003204 n1susenavgsnaunsulyd 3 (3-0-6)
Business Franchise

s

NSUSENBUTINAATENIY NMISAAIAVAIsEAUTY Mann1svaensunsulyd wmnaveansunsy
lod B dudlians 38n15lud5uans anuduiusvesliansaulsuans Jennasuasnisvin
Tannas Yoananisdeans nisulunisunsuled wdninaeiuleune gnseansveinisuisulyd

23usssulunsUsenaunsuisulyd

3003205 n1seanukuUUsIYnaiuazteaain 3 (3-0-6)
Package and Logo Design
nann1g uagisufURlunisesnuuunruy dnvaznisussefusiuazieaainiiionaniafiy
n1smiduseansain anudasade wazUsendalunisvuds nislddaglunisesnwuuiiuvie n1s
AT INAAYDIHANTT UaTUTTUTUIABNITMALAL INFEBUDINARTIS WazUTTIA N3
NauwuMsUFTRUINAUMENLBUY fNEe dendnddlavan dodusiuniseann d1eeuuels

287190 UEANS AN

3003206 N133AN1555NATBUAS 3 (3-0-6)
Family Business Management
arwdidosiufitugsitnsounth nsudmsgsianseuna FuMIIAY N3IeU 13
ARBUWMY N1IMTUALATIAY unumvesaunnluaseuadh Jausssuvesaundnluaseuaid n1s

Jan1sanudanginiglunsaundd wavnszuIunIdunengsnansaunia
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3003301 N1IANITAAFINNTTUUINAG 3 (3-0-6)
Service Industry Management
ANUAIAYVBINITUINIT ANWULIDINITUINIT ANAINAITUIANT LUiAaLazeNsAmIEnsnIs
UINT MISUIUITNTAAIAUIATG msﬂizﬁuﬂﬁﬁw{u\lmiﬁmi gNsA1anITEAULANYRIRRAINNTTY

Usns waluladiunisusnis

3003302 nsvedmiugusenaunis 3 (2-2-5)

Business Research for Entrepreneur

]
=) a

Jyidesieuniney @ 3000201 adfgsnauasduldn UndAnwgiusln
TUABUNITANTUNUITEAI N1TTULATINITITY NTAUUATYIINITIVE NITITUNUIIUIRY
msfmuadnguszasd n1sguiiegns n1siiusuTindeya NMsUszanana Nsinseiteya nsdenld

\wseellen1am Ty msldverduaidmiviiaseideya vinTenuniside diaueuide

3003304 N1353ANTIIINIVUIAL DN 3 (3-0-6)
Small Business Management
ANNVNEVDITINIVUINGDN LN alazHaliveIn1sUsenaugsia ANy LavaAuEIse
yosffUszneuns ndnnidanis Tassaineesdns nsdeans msdamn msmanauaznIsvIe AN9RY
N1sUT MTUTMININEINTYARS N15IANITIPUUTRYaLATANTAUNA N1TIANTAIUFUAILAZALAN

ARy Usziiiudnungrineuasmd Jadeiienisussaanudiiivesgsiavunden

3003305 Aavzmsvigdmsugdusznaums 3 (3-0-6)
The Art of Selling for Entrepreneur

=€ v

ANNEAYYDINITVIEY MInamdmSuinuIe §AuAangnandeEuslaa uvielsenaneieg
mnufiRgfuauauiRvestnug anuiReadugni auiAeaiuaud anufiRefuuien uazns
WY MTHANMIEITS NSRTENMINBUIINUGNAT MSIIINUANAT NITLAUBYIY NaNNITLAY
watian1sannisivdelands n15Unn15v1e MTAANIUNE LagnsuINITmaINIsee Aadznisysla Aady

nsueUanlusIu 935551 WarAMNSURATDUVDILNUY
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3003306 nswaUszansainlunisineu 3 (3-0-6)
Efficiency Development in Working
ANUNENY VUL USTay1 waraaunsallunsiaiuInuee KERNTW AN UTEaNEAII Uag
Uszanswalunisiien nssatinunsvesdinuaznisiiau waai aden Sausssuluesinisg
yadnam nmsaianuidesiuluaues audoinsvesysd midndedoaslussinig msidntym

wazgUasInlunisvinau

3003307 NMTIIUYULATAITIEANY 3 (3-0-6)
Venture Capital and private equity investing
VANNISHALIBUDINITIEANYU Uazn15adyad1veegsna n1sandulavedgsia Fausidsrioss
uiansviegste RfuanudsaazaUszleviannnsamu MITINNL WaTNTTEANNL T

UszillulasnIsinsey LagnagnsnisdesedwasnsasyaAnagnsdmsugsna

3003308 gNSAENIN1IAITENINUTTINA 3 (3-0-6)
International trade strategy
ANNAAURINITATEMINNUTENA AnanmuazgUassanisiinaintan defiarsanlunisid

LY

AA1ALAN DIANISNAUNUSAUNITANTENINUSENA NN1TEI09NNI900N NISAIDBNNINATS NS LAAN
Y

Doy e

(Franchise) N5599U N3a9ulagnss 13y IN15uTms Msvidygidnewmadn nslalueygin
Wusiinsiagsna grseanivesgaamnssuuinisiunaialan ¥aan1en1sAmddnnsetind nsaau

SIUAANTT

3003309 gNSANENINITIANITNITAAIAEIMTULUTENBUMS 3 (3-0-6)
Marketing Strategic Management for Entrepreneur
NITUIUNIINITAMUAULEUIE  NISAMUALNTANEATNINITAAIN NITAATIAANINLINGDUN
N1398710 NTLUEINRAIN NIAIMUARAIAUIINY N1TIEWALNARIN  YNTAERSATUNERMI
gUSAARTIUALLTIA grsmandiuduaiunsnan gvsmanidiuaniuil nslddedan s

AanssulunIsnaIn  AITINUHUNTTAAIN NITIATILNUNITAAN
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3003310 nsUsznaugsharinudedidnnsaiingd 3 (2-2-5)

Electronic Commerce Business

a

nswuzidAgIfunIsUszneugsianIudiannsaind nseuwuifn wazdruiiieadesiugsia
widydBiannsednd Wwuiuazidunnisieszigueuumadenivivesgsivluguuesvesgsiasuin

nawazIwInan  watan1susediu wniesde lassadsiugiuinadvayunisnensnduddidnnsetind

3003400 N133ANTAINAYNS 3 (3-0-6)
Strategic Management
LUIAANITINHRULAZNITUTISENNAENS AIUBANAIIYDINITUTIISBINAENSAUNITUINITITY
gVsAIAnT Tumeun1TUIMISEINagns MInauky MIduduns nMemuauLarnIUTEduRE N3
Anuafiern19vesednns Idevial Wusia Taguszad Wmuneeeeedng N153ATIERanInwIfG ey
AMeluLazn18UaNBIANT NITAATIENANINARIALALANINAITUIITY NagNSTINVRITINT N15ANYA
iwzesile madariie q TunisadannulduTounsmsutsdu ndnnsuimsnmunn ssUuTEmMs A

2aAnsISEus N133AN15ANS MTUIISNISWRBULYAY UsTEMAUIakAANNSURAYa UM BFIAY

3003401 nsiinUszaunsalivindiunisiliugusznaunis 5 (0-350-0)
Internship in Entrepreneurship
nsinUszaunsallvdnsnunisidudussnaunislunsaiunuguaresenansdnuine lnei
v & a a vaay v = v ¢ a v § vy a = Y]
AUFTINAIAnged warn1aufuRnlaanns@nululdaniuniseiass dalvidnsugudimeiieniu
nsuann1snIsinUszaunsal  daluiinstaduiiweines e dymnisiauszaunsaliiiintu way
ideyatiinUszaunisalundnvidudiniinug

wnewn S1audalusnsinUszaunmsalyndunisduduszneunts deldsinit 350 Halus

3003402 msfuuumadugusznaunis 3 (2-2-5)
Seminar in Entrepreneurship
wwadalunisdimgeinisidudusenaunisgnisufua guszneunisiunisnain n1swaen
NINYINTUAAR N15RY NMSURT iigunIasy N15018105 NMSINNNI1IENT MSIANSTR YaU1Ias
HANTTANLY ATVBIUHUTIND NIALTUNITUBUHLUNTAAIN TUN1INNITNUNIUNITIANITANUUHY

%amummﬂummﬁlmﬂzgm N13318UNANITANTUITUANLHY
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3003403  N1ANATRNLIIMUBNTIRUNlELazANUaanieTuNYINY 3 (3-0-6)
Labour Protection , Occupational Health and Safety at Work
A151Hs991U N1IANANIeINITEININ AmEULNUNISeIY @taRnis Audasady
91379 UNTHLATANINLIARBUAITYNIU UIIUFUNUS  n15USEAUEIAN SUnaunY n1SEand19

ANTALIY ASVNUL UBIAUANATY N1STETUTERNIVLTINU AIALTINUY

3003404  WINIFIULATNITUINTIIU 3 (3-0-6)
Standard and Standardization
ANUEAYIeWINIgIN karnsudunInsgiu d1nuNIRFINTEAUAING NMSTIIRTTILLEY
dnuNINIFINTEIUTEIWAING 11RIFINTBIFUAY/UINIT NTIAMT anmwInael AuUaonsieway

DNTIDUILY WIHNU ANUSURATDUADEIAL

3003405  msdmviunuuaslassnsEmiudusenaunis 3 (2-2-5)
Planning and Project Management for Entrepreneur
gULLUUGU@QLLNquIﬁmaGﬁ gULLUU%@QLLNuQWﬁ% SULUUVRINUUUR SULUUYBHUNTTAATA
nTzUIUNTULarasAUsznauluNITINLNY LLNuﬁUIﬂiQﬂWiQiﬁ% NFUNAUOLNY ANTALIILAZAITLATI
AB389 NMIUILNUTINIHUNTAAIAFN1TANTUNU NTNYINTUALANUANT wﬂizmmuazﬁunu 13

A379U TLLLULLAY ESNIIATUAN

3004201  n13IANISNNSHAALATUNUANS 3 (3-0-6)
Production and Operation Management

anwauzlkaraudfyrnsHankasUfuRn1s Jadeifeatunisdedulanisndndesiuns

[

STUUNSNARLAZNITUSNNT NIINBIANISINBNISHAALAZUSNNS NMSIULNULAEIAUNERS NI LagA1a
MMSNARN  NITINURNY NTEUIUAITHEAR LATUSAIT ASiaenan I unAelssy NIATUANALNTIN Bae

USunas seuumstngesne seUUn1sInge wagsyuuNSAIUANAUAALAGD

3004202 wann1sdanisladafnduazldaunu 3 (3-0-6)

Principles of Logistics and Supply Chain Management

v s 1 a

ANFIUYDINITIANISLAARNA NANTTULALANUAUNUSTENINaNANTTULaIaRNg LivaliAnnnsg

1 = 1% 1%

Weulgdlunisuimslulgauniu iiansasisyadiiuwngnAynnguauiisgnansegavie niwens

q q U q
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v Y

LAENISUSMIININeINILadadind nsliadudiAyiuiunululadafing N15319uKULATEU I BLATNTS

o

Uszilupnuanansaveaslgauniu

3004203  AININYIQAAMNTTULALDIANT 3 (3-0-6)
Industrial Psychology and Organization

AMUNEIY AT IR A YeUTIBYRIIAINE 9N MnTTH NTiToulesueainine,
gREvNITILAYaIAMTUNUIMMEhIvestindsinegnanvnssu dedrinvesivndninegraimnssy ua
Wannsvesininergeavnssuluussmelne Wiolddn dndnwilsidiladnuuzvesamansnia
Indneuazininergaamnsniluningy Jamiimulfedraniaule firuad ussgdls anududesta
amnumiosdn Awdasads nisdeans madudih masnaudSuidymvesyudlugnainnssunaz
psAmsuazihanudamiilalumaninednine Wunsveremudalsimfefuaues fauuas

AINADUTOUMN

3004204  n1sdanInwensladannd 3 (3-0-6)
Logisitcs Resources Management
LUIAAYDINITINTEAUANAAYVRINTLENTNEINTA9 LU N15TAYAREINT NITELETY
mnuf Msdndssnnenuasmnliyanaing Tnensuimsmuaudiuyy sudszana mtyd nsku
waznsliszuumaluladansaumafinnzaufunsinnsminensluladadind maysanmmineins

PIPUANDNTHAILINITINNS ladaRNE

3004205  n1svudesiBiliawangzluwuy 3 (3-0-6)
Multimodal Transportation
WWIARLAENANN1T YilauazUsziannsvuds Maveulessyuunaglassienisnisindulaly

N31EeNNS YNNI FURUULAZIUTIUEUNTVUES UNUINTBINTYUALUUNANEYBIN19ABNITIANTS

P oA A

yudanisailondeules ANuETusYeINITIANIINITALHUNUTENIIINsiURgusULUUNTYUdS Lng

AIATIRIUNUY LIAIALTNY ANAIMYBIUINT wazAuianelavesgnAsEgnvng
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3004207  ANSIANITNISVUAILATNAITIANITNTZANUAUAT 3 (3-0-6)
Transportation and Distribution Management
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3004301  N15IANITASIAUAILALNITAIUANTUAIAIASY 3 (3-0-6)
Warehouse Management and Inventory Control
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3004302 FTUUNITINUHULAZAIUANNITHER 3 (3-0-6)
Production Planning and Control Systems
MeAniidaaFeunnau : 3004201 MsdanismandnnazfiAnag
NaNN139AN1TNISHERLAEN1SURURN1TRE 1988 Bl UA TUVRY N1TITUNULAENITAIUAY
NFTUIUMTHER LAWA N1TNEINTAANUABINITHATUSIIUNITNGR N13AMUATITENITHERN N1TI1UNY
nsdsde matadifunuLarnTINISHAR N13AIVANAUAIAIATY NITIUKUAIINITNER HRDAIUNTT

a Y v 6w a Y @ 1 =1 a a
MIHUNISHAR IFURUS TuszuUnsnan i dulUagnadiusyansaw

3004307 n13dndeluldguniu 3 (3-0-6)
Purchasing in Supply Chain
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3004308 N15998NNITIANSIadanng 3 (2-2-5)
Logistics Management Research

aa a

MedniidaaSeuninauy : 3000201 adRgsiauazluidn tnfnug i 3

UnUm wagamdAguensidsifregsiansinnislaiaind adauaziedesilolun1side
N3EUIUNT LagnTsAslunsvinide Taell msiiniauideisgailutewesnsinnisladafinduay
UftRng nsfinwianznsdl Sudauinindeudeauslasnisite mseenuuuauniy mafusius
foua nsldadfiiiensife msussmana war m3lesgidoyaiesiu nelindnadosssu waz

A55YTUTTUVDINUNINY

3004310 n153an1sladaAndidenagns 3 (3-0-6)
Logistics Strategic Management
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Management Information System for Logistics Management
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3004312 n3Ugddusululadannd 3 (2-2-5)
Accounting for logistics
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Customer Relationship Management
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3004318 n133an13N15ANUEN 3 (3-0-6)
Retail Management
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Preparation for Professional Experience in Logistics Management
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3004401 N133AN5NINITNIBEUT 3 (3-0-6)
Marine Management
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3004402 NMSAUNUINITIANISLadanna 3 (2-2-5)
Seminar in Logistics Management
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Packing in Logistics
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3004405 n1sannsladanndsznineUszme 3 (3-0-6)
International Logistics Management
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3004406 N1513591A8509N19FIN 3 (3-0-6)
Negotiation in Business
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3004407  msEnUszauNIsalIvIANAITIANISIadaAnE 3 (0-300-0)
Professional Experience in Logistics Management
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3004408 sldnrudengeluladafng 3 (2-2-5)
Communication for Logistics Management
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3004409 nsdnnisanudesdmsuladanng uas dnmaneivy 3 (2-2-5)
Risk Management for Logistics and supply chain
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3004410 A153AN1sEIANSsuTuladanng 3 (3-0-6)
Logistics Innovation
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Applied Software in Business
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3005102 szuugudaya 3(2-2-5)
Database System
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Operating System Concept
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3005104 NANNISREULUTUNIUADNNILADS 3 (2-2-5)
Principle of Computer Programming
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Introduction to computer graphics and web design
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3005202 Tassa¥redoya uazdanesiy 3(3-0-6)
Data Structure
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Management Information System
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3005204 NslUsUNTUABNNINDS 3 (2-2-5)
Computer Programming
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Data Communication and Computer Network
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Information System Analysis and Design
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Business Computer Career Project 1
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3005304 EEANTE R FORIRIGHT 3 (2-2-5)
Database Management System
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Introduction to Human-Computer Interaction
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3005306 msluswnsuuuIusuulaundia 3 (2-2-5)
Dynamic Web Programming
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Web -Based Training Development
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3005308 ABNNLNDININITDINLUUHDRINUN AT ITUT YU 3(2-2-5)

Computer for Publishing Design and Advertising
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2D Animation Creation
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3D Animation Creation
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Advance 3D Animation Creation
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Electronic Business Management
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3005313 szuudtineudnluda 3 (3-0-6)
Office Automation System
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Business Decision Support Systems
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3005315 nsABuazInTsidayansatadislusunsudnsagy 3 (2-2-5)

Application Software for Research and Statistic Data Analysis

o

o w

WuIAALAzUSTYINIUNITIENNEIANAEAT ANEIAYVDINITIVY NTTUIUNITODNLUULAY

awv a a

Jumeulunvinide msnmuaUsaulymnsifenine 9o UTEUUAISEUNA ASNUNIUITINTTH
mafmuanseuLwIRn Yeauufigiu wadalunisairiueiediedds Bnsiiususwdeya nsivun
Usgynsuaznquiiegs nmsdesizideyamelusunsudnsazy mdasigiuaznisfnnudeyannnig

Y LY

398 NSWYUTIYIUINY WATATIUIUTTUYBIUNIY
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a

3005401 MYDINYEEMTUIPITNABUNAADIFING 3 (3-0-6)
English for Business Computer
Tinwenrdnguifeitunuasaung funisils e L%Emu,asmimmmmé’mqwﬁaaﬁ’%ﬂuéfaq
TilunsufoRnuiuasauna nndiladessnfisrufsifuanuinisasaune nsaunuly
A01UNITAIAN 9 mm%mﬁ%’jumaumiﬂﬁﬁ’aam nsEnnseNiUUNesNAIe 9 N1sWigumluzl AllonTs

T uszuvansauwme Wuduy

3005402 n5lUsuNINTeIng 3 (2-2-5)

Object Oriented Programming

a A

FuNAaUTIUNINBY : 3005204 N1SIUSHNTUABLRILADS

Anwinaziinlawuafnnelusunsudedng  afuteauanevasinguazkuzn e ulusunsy

a o v o

Weing AUnNeveInatd nandiAylunisleulysunsadeing LW Encapsulation, N13eenen

AMANTR 7uD938N15 3 8ulUSLNTUBUU N15EnauNnlYind N15IRNI1STBRANANA NSNS E9UDY

Y

Qe -

TunaUIsNsAuMTeya war lassaislayasuulauiiia uddisimuadeyaluguuuusigg msldands
#1199 Nsaseauufduiusiugly wazmsldmdnneiunisteudeyaid (Input) aENITLEAIHATNG

Joya (Output)

3005403 nsuAndaaRileY 3(2-2-5)

Multimedia Production

DONLUUNANED LAENANNA1UADNA18TUANIVAINN NSIAN LFEEe Anwedauln wazdnviel

aa =) aa
UM 1138 3 UN

3005404 nsfifnvINIIRBNNINSTINY 3 (3-0-6)
Case Study in Business Computer
n19eTendany nsAnwinsdifiedns nnisuseneugsialudagiu Anwidamr A
AB4N19 TATIEY BONLUULAZHAILITEUUNITIANTITN NG INAIADAATDIRUAIUABINTVRIHUITNNS

TEAUANNY YBIBIANTLALNNTUTENOUTINAUTELANG1NY
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3005405 TAT99IUNIIVITINADUNADTTIAR 2 3(2-2-5)
Business Computer Career Project 2

[ o a

TRNILATINITNIABUNILADSNLAINUABLLDIINIATIIUNIIBITNADURNILABITIND 1

]

v v
U =

TA8ALLALYEUINAUZNTITNNSTILALITUTAETINE191397 wazilausieauionanadwnanis
uelATIN1ITINiaN1sazunanlaann1sdniilasens lnelin1sidiid uana U oAMENIIUNIS

WASVTNYUYUYY

3011100 nann1sUsy L UneAu 3(2-2-5)
Introduction to Accounting Principles

v v A

nandnydd N15IATErsen1san nistuiinsensluayesieiutudy ayadyduenlssnm

N3¥AIWINNTT Iavisuneaes n1sUsulTmasladn® n1sviheunsRuvesianstvusnisuazianisie

wvelduazianisenavnssuvungen wanAmusssalun1sindeyd

3011102 msdyidudy 2 3(2-2-5)
Accounting Principles Il
Jvrdasaauritunon : 3011101 nsdydusiu 1 (Accounting Principles 1
mstndtuiufeiu Suanuazsiemaifisuiibuan qﬂwﬁuazﬁaﬁu%’u AuAAunie Ruamu
fifu 01a13 wavgunsal Aunsweldfidau vilaunyuiou viladulinuwiou ssuuluddy uasnstnd

NANTYAFINNTTU

3011200 NYVUNBFIND 3 (3-0-6)
Business Laws
vanngminemlulunsdnesdnsssin sULUUBsANTgIAIRMNgMne eI e fuiiefudy
WaudINIn USENIAauwasuTEnunI vy sufengraneindenistens By asasisuilouas

nanUsziu Ugdiauasin wimsne wiae dyg1aeds uianede dygililddnsnimingdunislagn

3011203 N13{UgINa 3 (3-0-6)

(Business Finance)

(%
& v

ydosdaurIunaY 1 3004100 wann15UEUBU (Introduction to Accounting Principles)

(%
U

%39 3011101 NM3UYTTUAU 1 (Accounting Principles 1)
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YBULYA SNwaE Unumkasninvewien1siulugsia sasnaulmuneuazaudifgues
N13RugsNe WnetulmdrladmannisiUesiulun1sdnasstuunielugsia nsdantuyuuivetely

N13ANTUNITVBITING N1TIIHHUAITRUNALINUAITITUAMUAINIT N159818ANTT AI5LNYY

wleurensdnassmlswartuiuna

3011204 n13501887N7 1 3(3-0-6)

Taxation |
L caa a L [ = ! U e o I LY

NANNUNTINITUTETURAENTIALNUAIBOINTAY AuUseanadeginsildedludagtuuay

AEUY Migrtes laud mBluldurrasssun a1ddulaifyana n18yadiy n18gsiaanie 9103
5 =t = o v A = v a s a

wanuld Mdlsusou MBUITvieikazn 18Uy AuSTIULALAINTURAYRUTDIUARALALEIANTTIATbY
RGN

3011205 n15UBTUNANN 1 3(2-2-5)

Intermediate Accounting |

FvdesaaurIuneY : 3011102 A5UYTTUAL 2 (Accounting Principles II)

vV

wiunnsUyd wann1suazdsnisUnd dwsuduninduazuildu nmsduundszian nsius

FgNIsuarnTInyarIvesdunsnduarniiau nsuanssensaunnduaeniaulusunstu uagns
UnHedoua
3011206 nsvydtunans 2 3(2-2-5)
Intermediate Accounting II
v desdauktunoy ;3011102 ﬂﬁiﬁm%%uﬁu 2 (Accounting Principles 1)
‘Vié’ﬂmiLLaﬁ%'mimqmﬁﬁﬁy%ﬁm%’umsﬂ%’uimaa%wwﬁ A7U0991909URIAINIT NITAIUI

Mlssonu MsdnauewaznsiUanetoyadinrasinvedluaunsiun sty dmsiugiu n1sdydusum

9

[

mne

Ao
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3011207 nsUyTAUNU 1 3(3-0-6)

Cost Accounting |

Avdesdouktunou  : 3011102 n1sUATUAU 2 (Accounting Principles II)

NANHUFIUVDINTUYTAUNU N1TAAAUNUNUFWI NISAARUN UL N5URTdmTuTng

VNRTI BTRUNNAT LAz liTIen1snan n1sAnfuuaINAanssy Mstgyddmsundnduensiuuay

nandnanaoyls n1sUndd msvauands imveininquasingids n1saulszsananasn1sA afumnu

WINTFIU WUTINUEANEY LagnTIATIENas1e Wagsyuudadulngd
3011208 nsUnyAsunu 2 3(3-0-6)
Cost Accounting Il
Jydasdaurunan 1 3011207 n1sUARUNU 1 (Cost Accounting )
Ussifiufiiawiigafiuumndasuusuailunsdadula uagszuuduuiadioiionisnum
wazAtuAN MIUsEuNansUNURY waznsuTuUTsssansnn Ussanduavesnisyinauy
3011309 FTUUEATAUNANINTURYY 3(2-2-5)
Accounting Information Systems
Surdossaurufu: 3005232 STUUANTAUNANBN1TIANTT (Management InformationSystem)
mnAnAIfUTTIUasEUmMANIINNSTyT Aanssumnegiiaunazleasgsie mslnavesdeyauay
ansaunAn1aNsUd Aefu1esseld 1995918318 1993n15HEAR wenUssnniilu nsausEUY

wazwatalun1sinienals wissadmsunumuasauman1sn1sUT nstdmaluladasaune

Wan1smvANelulaznsUTUUTIUsEEANS A NYRININTIUNNGGIAI

3011310 N15A1E0INT 2 3(3-0-6)
Taxation |l

Avrdesdauktunau : 3011205 n15UYTTUNENN 1 (Intermediate Accounting 1)

3011206 N15URYTITUNAN 2 (Intermediate Accounting II)

e

3011204 M15A1¥eINT 1 (Taxation 1)
LIRARAZAILLANASERILNAEINsTUTTelakasAldenunannsUnuaznisadenns
N33AinnsEawYINseAUINA BRUlInNUTEINaTEInT NMsUSuUTIilsananeansUini sty

JurlsansniiniBeins nsdaviseuang g Mfieadesium® uazuuuuanisien1sn@
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3011311 nsty@duga 1 3(3-0-6)

Advanced Accounting |

[
v av

FvdesdaurIuneay  : 3011205 A1sURTTUNEN 1 (Intermediate Accounting 1)

e

v A

3011206 N15URYITUNAIS 2 (Intermediate Accounting II)

o

v Y Cs

WU AN s Tasuiseld dmsugsiaanie wu gsivedmsuning gsfarinvie Aanis

Y 9

a d‘
V845313 N1IUABULURININNIT

v A

PMeraudsy §3098aTs n1sUnyrdinaulvauazaivn nsiisy

' 1%

&
Toyddeyaynneasne aTansoyius

Ugyfiuaznisunludelanain N19T1E9UUNNTRUIEIINNIG A3

3011312 navinyddugs 2 3(3-0-6)

Advanced Accounting Il

FvdesaaurIuneY : 3011205 n15URATUNAN 1 (Intermediate Accounting 1)
3011206 N15URYTTUNAN 2 (Intermediate Accounting II)

NsURYTAIMSUAINITTINAT N1TTIUAINIT NIFTNUNITRUTIN T19N15HUATIANUTENA N9

wUaansun1sRundulussssusewmea wasn1sUginemu

=

3011313 A1SeUUY 3(3-0-6)

v

Auditing

I fesEBUNIUADY  : 3011205 A5URATUNANN 1 (Intermediate Accounting 1)

o

1%

3011206 n13URYTTUNAN 2 (Intermediate Accounting 1)
LIAnkazwduNN1saaUTyT WInsgIuNITasuTLY IngUseasd vaulanguuewastoUIAy
Nefunsaeulnyd nanuazisnisaiuaunely wetalagnsewnunsaeudnd seaunsaaulnd
v IS

LazN1395IaR U INUTEINaNataYAMIEARNTIABS ATTU1UTIANLALAUSURAYOUVDIRARUTYY

NSUTTAUANULEDS NTEANWYINNTS

3011315 sty Bienisiants GuilidaldaenduiSeu) 3(2-2-5)
Management Accounting
Syrdesdouniunen : 3011100 ndnmsdadidesdu (introduction to Accounting Principles)
UNUIMYeIN1sUiusnas n1sUdunu AUNUNINTEIU NITAAAUYUAINAINTTY
N15euUsEaI NSl sEINUEAnEgY NMTBATIERUNY - USuial - Mls nst@numnusuinveu

NTIATIEUALAIUIIY NITAINUATIAT NTITATAULNANIINITUYTLNENI5IANTS
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3011414 n1saruguAelunaznisasiasaunely 3(3-0-6)
Internal Control amd Audit
Fvdesdaurunay  : 3011205 ﬂﬂiﬁ@%%uﬂaﬁﬂ 1 (Intermediate Accounting I)
3011206 msdayddunans 2 (Intermediate Accounting )
anwg Ussnnuaziinggiu n1snsideuniely ATOUNUNITUSITAIILEBITERUTIITS
8IAN1T NTBUNMUMIATUANNIETY NSAAUAKAAINTT NMTUTELTUNA N1531UNUNNTATIIaRUAE Y
MUTRNU nsasudensaany nstestunisadn uaznisdeasnanisnsiadey 1Sy uivTnns

A519@aUN8lU NTINRINLIBUATIAERUN8 Y

3011415 FIYIUNNITRULAZNITIATIEN 3(3-0-6)
Financial Reports and Analysis
FvdesdaurIunay ;3011205 miﬁm%%y’uﬂma 1 (Intermediate Accounting 1)
3011206 ﬂﬂiﬁ@%%ﬂﬂmﬁ 2 (Intermediate Accounting 1)
ngzdeu wazdethduineitestiunsiniuaziauesunistu wiunnsdnd sunsldu a
NTPLARUAR LAETIBNLNINITEY nFesladmiunmTAeTeieun st nMseTes uen1ansiy

HaN1IAL U kAN SWAsUWaIgINEN1TEY INUleuIeNsURANTaLLANsNeiu

3011416 funuIN15URY 3(2-2-5)
Seminars in Accounting

(%
Y

IvdesEBUNIUADY 3011205 n15URATUNANN 1 (Intermediate Accounting 1)

o
[

3011206 N13URYTTUNAN 2 (Intermediate Accounting II)

nsiaustazeAvstemivenuraulanisnisiydni1du nIen1sUyIuINIg UeszUU

ansauwanansiadluseaulSynns Inawulssihunitaudla

3011417 nsi3euidase 5(0-0-500)
Independent Study
AiasdaurIUnaY | AnwIvnguUnyTuasasuriuuka iitaendn 30 wulein
Ay A = A o a = PPN 1%
N15338nTeAnYwInIoN AT UV INIUa1v17AEITE MIULUINIG Trends Model U84
wnInenae IngonalnuuRluniiegsfaluiesdiu ieiaSuaiiennuslun1svinidevsed nwimsen

lassnudrdnaiuanumniivan a1elaReulanaznismiuguavese1nsdnuinwinisiseuidase
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wazdauenaudutudiadnus nelu 1 pensine onafinmsdaduuudnAnuluaiudydsmiu

= a{' yaly v a va
LW@LLaﬂL'UﬁEJ‘U?’TJ']@JEVIIW‘U']ﬂﬂ'ﬁlﬁﬂuz@ai%

3011418 QWYY 3(3-0-6)

Accounting Theory

v A

Fdesdaurunay 3011205 n15URYTTUNAN 1 (Intermediate Accounting 1)

4

Y

3011206 N13URYTTUNAN 2 (Intermediate Accounting II)

Tiwwns dnvae 1aseadne wnauAnLasteauuAn1en1sUyd iudansussendisnsway
wdnN13619 9 MenstiyTuiiauinuiaudnielvaenadesduanimnisalfunguineiasugia
UINTFIUVBETURITIVITNUAEFIAN TaNNITTARANTTATNUUTEINIALALEIUENITREY NaaAIU

n15inyarivesduning nildusavaruvesfiduidives N15UNANDTIBIUNINITEU wasdymd

Aeadios
3011419 N15UTITENINUINA 3(3-0-6)
International Accounting
Fvdesdauktunoy ;3011205 n15URYTTUNANN 1 (Intermediate Accounting 1)

[

3011206 N13URYTTUNAN 2 (Intermediate Accounting II)
seuuUnydlugsfasenineUssina mseufisussuutnduasisuuaniansdnivesUsema
#1499 N1TARAIINLANAINNIINITULYT nstens1Esarmtn uasnziuile wnstusewiissune
LAENITUANETOYA JUNITRUTINLALIIENUANUEIUUYDIUTENT NI N1THATIBAIUNITEY

WIWIYIR NISAINUATIATEULAEATETENINUTENA NTIUHLLAEATUANYBIUTENT YA

3011420 Usyvnsaaulyd 3(3-0-6)
Problems in Auditing
IvrdesdaunIUnoY - 3011313 msaeulyd (Auditing)

Aasrenlaymieneg Tands nendunisasudyd n1sussyndnannisasudnydluaniunisainieg

WAZN13IN8UNTAOUTYT 9358IUTIAITN
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3011421 N13AMNUYLANINITUAZITIYIUTTUNININT YT 3(3-0-6)
Corporate Governance and Accounting Professional Ethics
Avdesdourtuneu : 3011313 nsaeuUyd (Auditing)
MANNIT WWIAA 1ATeas1e Aud1Asy wanIseuIunSAIAUALARINISIUSEAUIUIY kAL YRS
Tne anulusdaressenuniensiu nstdnalnnianistad wasanznssunisasivaeuiiionsiifiu

AUA ATTLUTTUNINTINTRYY

3011422 N1NUHULEZAIUANNINTUYTY 3(2-2-5)
Controllership
Asiassaustunian : 3011207 n1sUAAw 1 (Cost Accounting 1)
ANYAULLATUNUINVBIEOIUIENITINLNULAEAIUAN 1ATIAT19909N159n09ANS inATialuns
TNURULAEAIUAN N5MTENTAUMANIIN ST TIUNT U ULALAIUANNSATEILOY Lan1sAnYILeN

o
An1uUN

3011423 n1ssuUszanea iy 3(3-0-6)
Modern Budgeting

v

FResdaUKIUnaU : 3011207 n1sUARWN 1 (Cost Accounting 1)

o

(%
o [ [

N3EUIUNITNLITUNITIVUTEUI TTUAZTUABUNITTATINIUUTELINTRULAZIUUTBU
Afiuay MssudszanamuUsenalufdRvasiwigalund nmsussenaldaeuiameslunissuuseunn

nIANYIALINUNITIAYIIUUSELULAE T8N SU TR

3011424 Tsunsudnsagunienstnd 3(2-2-5)
Accounting Software Package
Syndessaurituniou - 3011102 mstaydtudu 2 (Accounting Principles 1)
3005212 SEUUANTAUMALNDNITIANNT (Management to Information Syster)
Tassasamnluvesldsunsudniagumenisdad mslilusunsudnsagulunisiamiouenans

NNUYT NTTUTNNTINIITNNTYT wazn1TUTELIANAENTAULNANINNITUTLUUTZTUUITONLEN



43

3011425 15N UNIEDINS 3(3-0-6)
Tax Planning
AY1fadauUNIUNBY : 3011310 NSNS 2 (Taxation II)

ANMNFURUSTENI1INIBoINThaE18dUa MAEITasduNTsUTENRUTSA e muauleule

a A 1

NNNTREY IMATALAEITNT TINTINITINURNUNNTTITENERINT ﬂ’ﬁL?ﬂE]ﬂE‘IJLLUU@Qﬁﬂﬁﬁqiﬂ"ﬂ'ﬂﬁﬂf}\la‘ﬂN

MP9INT NaNsENUNAEien1sindulaamurTonsiaugIiavesheuIms

3011426 nsUgyTanizia 3(3-0-6)

Specialized Accounting

€

v desdauktunay : 3011205 n15UYTTUNENN 1 (Intermediate Accounting 1)

€

3011206 n15URYTTUNAN 2 (Intermediate Accounting II)
BMsuarszuuUnyTvesnansuszlanang o taun 1ssusy Tsaneuta Aansvieadisn wazians

v a = - = a P o
Tusn158U BanANwIAINISUSEANIAUSELANNTLY YiSara18UseLnn

3011427 N15398N1URY 3(2-2-5)
Accounting Research
IResFaUKIUNRY  : 3000201 @dRgIN (Business Statistics)

aa a

AusilasnuifgdIfunITITentsdinumans I537okaziuuddef1eg n1egIne nsldaia

=

BnsigrsiglunTiieseideya kAN 1SANYIMUMMUITIANSTUNEIIUNTIREN19TRYY

3011428 szuugudayadmiunisind 3(3-0-6)
Database Systems for Accounting

a 1% 1 1 P %

AVINBDIEDUNIUNDY  : 3005232 FUUAITAUNALNDNITIANIT (Management Information System)

LWIARTUFINYEIgIUTRYA N1 N1FRRNLUUT WYY wiaTiauazwuiliunisuissuugudeya

TUUHUALY wwiliuvesssuugmudeya uazssuugutoyalun1anise

3011429 n15URYBsUIANT 3(3-0-6)

Bank Accounting

(%
a o

IvdesdauNIuneY : 3011101 nsUYITUAY 1 (Accounting Principles 1)

3011102 N9

(%
Y

iy
Jeyiua 2 (Accounting Principles 1)
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BN1TUarIZUUNITUYTVITUIAITHIATY A1TIANIT1891UNTRUANNTTIAUUDITUIAT

RG]

3011430 N13IANTSNITIRU 3(3-0-6)
Financial Management

a

Jyrdasdaurnunou : 3011203 N15:UEIAA (Business Finance)
a = a a v ¢ Ao v 13 a4 A
wiAn ngud Tun1suimsauning wildu uagyuliussqudivungveseddns taTedlenis
N5 AFIANTNTEY MUUUNINITRY MIUTITEUnIndvyuieu wwitgawuniglianuuiueuuas
Aalduduey NsimualasIas kU ULaEaAIUNANNINTRUTIINEEN MsUTTEIuY A uAZAUYY
Y893uYUIINNL kagyu n153an iUy n1sdndulagrdunsnduuuiads nqudnstaudeves

Y &

HaUTElevlTEn iU sAUE DU eI U karSITINAUIaYeIRaNTg
3011431 nanuazulguen1Tau 3(3-0-6)
Investment Policy
Jydasdaurunau ;3011203 N15EU5IA (Business Finance)
1153196 UM UTUATIANTNINITRN N1TUTEEUYAANLTRTIY0IRNS1a15N15RU N5

NARD UL ULAZANILEYY i’lﬂJﬁQVINLaE’Jﬂﬂ’ﬁaﬂﬂw}hﬂ"]

3011432 ARARULAZTINATENINUTEINA 3(3-0-6)
Financial Markets and Interbusiness
AReeERUNIUNBY 3011203 N15WUFIAA (Business Finance)
MM3RY N155WIA15 wavnannsdu teawulitnAnymsuienuduiuse eaiudsdneg Af
NaRena1An1sEL WU uleuiensiiuy snsnenite NIAMAULAZAUANAAITUNITHEY N15Y119UY89
AAAEY MANANU LaZAAIANITRUTENINUTENA AADATUUNUMNLaL VT Tivesan tun1sdu ines At

aglulszmelng unumMLarANNEIAYTINNINITIANITTINITENINUTEINA
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3011433 mMsdan1saandes 3(3-0-6)
Risk Management
Fydasdaurunau : 3011203 N15KRUFIAA (Business Finance)
dnwaigAnudsmansiiuuazanudeneniinisiiuiienafinudgsiouazesdniseng o
Ussuamvesnnuidemeiiiniy indesdieilddectuanudes Jadesne 4 fifnadenisusmsannudes

NSUTMIANUELIAUATIENTOUINUS NIUANIVDINITUTNITANULALIVBININIS

3030101 qmmwniimmiﬁauﬁm 3 (3-0-6)
Tourism Industry
ANAMINYBIGAAMNTTNYIDUTET UNUIM ANNEIRYUATHANTENUYDIgAAVINTIUYDTIEN
AoLATYERY danu LagAunnden ssdUsznouYeseRaMNITIYioNed 91 UiEminTen faunu ng
vioulen gifalsansy uagfiindun ssiansuuds gsRansdwiedudisedn gsfadnmans was
$1up1ms gsfeaautuliis niwenInsvieniion uargsiauinsdug MAwdestedvativayuves
gREVNIIIMBNE) MIdnnsviouflenuszianeineg Ussiamvesinviondien msguasnwimiuuaensy

Y2ITNVDTET ARDAIUMNBNUNNEITRIURREIMNTTUVIDANYY

3030102 AaMuiilasiuNgfiugsianinLazuinIsamg 3 (3-0-6)
Introduction to Lodging and Food service Business

TN wnldy anudAy lassasianisusmsiagnisaniunuvesgsianiniaguinig

9113 WUIAA JUKUY kaenann133Inn1sRlEluntsAnlnenuesgsia finn1ansultuvedgsia

3030203 UIANNIIAUSTINVRIUTEWA MY 3 (3-0-6)
Thai Cultural Heritage
ANMLNYDINIANNIATAILE T TN T UUINSTTNLATIUSTTU WAL DIAUTENDUYBINTANYNS
Tusssulng 019 Useifenans n1sunases wnsenau faudald uigfad aues 15sued dnanssy
o5 piidynnlne Yszmduazinania sudauAnfsatunisdisedne wazduaiuusanmig

Tausssuvaslne
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3030204 nsdanInInensuywdsmiuntsviaaiien 3 (3-0-6)
Human Resource Management for Tourism
auduin nawl] wazndnnislunisuimaminensuyed veutievtfinuiuiinveunas
%y’umauiumw%msw%’wmﬂiuwé N15ATIEINIU NTINMRUAIGIAY NITATIV NISARLERN N1HN
mMsousy Maau1 Msdsediunanaztadeiietesiunisuimemineinsuyudmaingnaimnisy

VOUNLIUALRAFIMNTINUINT

3030205 INIMYINTUINNG 3 (3-0-6)
Service Psychology
LuAniiugusANFBINITYeIyARa LaruulAnluiFesraen1sie nguin1adning
Uszgnaldiuanudesnislusunisuinisvesyana suisdnufmdnlunisusnisliiivssansam

watAn3slagnA wetian1suidymidlegnanlinels waswedanislduyweduiuslunisuinig

3030206 woRAnssutinvisaisauaznisdosmstiuiaussey 3 (3-0-6)
Tourist Behavior and Cross-cultural Communication
miﬁﬂmmmu,mﬂﬁmmﬁmuﬁiimaaﬁuﬁgﬁﬁﬁLuwaaﬁfm/iadLﬁmLLawﬁuﬁLméwiaﬂLﬁm
faussrnveandazginianazniu ussgelalunisvieaiioalusin ouiuazauiseifatesdv
woAnssuvestinvioniien unumanudifyvesmginssuinvieadien msduunUssinnuasngAngsy
vosinvieafisamunguaata mavieadisauazaunianelan nssuiumsinaulate naenaumiudidny

YBINTIIINGANTINLNVID NN

3030207 N139nUsEYULazinISANITUILIYIRA 3 (3-0-6)

Meeting Convention and Exhibition

[ '
¥ = U
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Providers in MICE Industry) 410 5§114#149 %aaqmaﬂﬁﬂiiulwﬁ (Standards in MICE Industry)

558 UTTUAMIU {UsenauiyAnlud (Ethics for MICE)

3030208 %’%ﬂssiuLLa:ngwuqaé’ﬁw%'UviaaLﬁﬂ'J 3 (3-0-6)
Ethics and Laws for Tourism
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3030210 glimansnsvisaitenlne 3 (2-2-5)
Thai Geography for Tourism
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3030211 nsviaaiienagedabu 3 (2-2-5)
Sustainable Tourism
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3030212 nudagwAn 3 (2-2-5)
Tour Guiding
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3030213 nann1svudnasgsnaden1siu 3 (3-0-6)
Principles of Transportation and Airline Business
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3030214 AMYIDINQEEMSUNITUILTNYD 3 (2-2-5)
English for Tour Conducting
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3030309 walulagasaumadiviunisvisaiien 3 (2-2-5)
Information Technology for Tourism
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3030315 nstyddmiugsiatiie 3 (2-2-5)

Accounting for Tour Business

' '
1% [y v A o/ a o d [ v A o

nannsilasnunelfussuudyddmiuginadnied vannisdyddmsugsiavieansn  su

o q <

a ) v IS (4

N17:8uY09AIN135IAU NN A1slawedayani1elnyd N15LATIERTI891UN19NT5I3Y N5uUa

U >

'
Y] ) a o A

ﬂ'J’WEWTZLI’]EJ“EJJ’e]Ha W’]QUQJI% WIAALAZISN1INSUITURITTNAULAYD

v 9



49

3030316 N1321UNULAZNNTIATIBNTTLTE? 3 (2-2-5)
Introduction to Tour Planning and Organization
safUszneufidfyresnsianisveniisanisdrsiaduniaiiornununa e fien N9
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3030317 mMsnaan1sviaaiien 3 (3-0-6)
Tourism Marketing
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YaImaIANIsvandien Msdaaiuaudfyvemarndiving Msinuszan ndnsfudiuas drulszan
WAR A0 uIst&JLLazﬂaqwﬁﬂﬁé?ﬁwm N19180N99919N1TIATINUIY N1TILATIZRADIUNITAILAS

ANTNLINFBUNNNITHUITY NMITINHULAZIVUANAYNSNINITABIANTTVIDILTEN

3030318 nMwdenqudmiugsianisiaailen 3 (2-2-5)
English for Tourism Business
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3030319 mM3idedmiuniseaiien 3 (2-2-5)
Research for Tourism
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3030420 duuuraaunisaiiagtiumedtunisvieuiien 3 (2-2-5)
Seminar on Current Topics Related Tourism
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3030463 nsAsENAUNWSaNRnUsEAEUNSAlIVITNNTSTID LY 2(0-90-0)
Preparation for Professional Experience in Tourism
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3030464 msfinUszaunisaiivnnnisviaaiien 5(0-400-0)
Field Experience in Tourism
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3031321 N1581599NU9HAZNISININNUIYALATDITY 3(2-2-5)
Reservation and Ticketing
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3031322 n1sNAndaLNaN1SYia e 3(2-2-5)
Tourism Media Production
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3031323 AansuasAatvasamising 3 (2-2-5)
Thai Cuisine Appreciation
Snvauzuazarmdduesomsinsuazauninelasialy uagis 4 ma Aaznsussermsing
wazvualng Msauene1Mns Adesndilneuaznisidenldnivuy auAmslasuIsTIRIMIHAT LN
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3031324 MavieaifieanBeTausssu 3(2-2-5)
Cultural Tourism
AVILYINE ANART VOUR BIAUIENBY warUseanuain1sviasfiondamusssy nine1ns
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3031325 nsviaaifie i 3(2-2-5)
Ecotourism
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3031326 suyIAnuwLan1sviaaliien 3(2-2-5)
Dhonburi Studies for Tourism
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3031327 eudeufnunienisvieaiien 3(2-2-5)
ASEAN Studies for Tourism
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3031328 AWIBanquEMIUYAAININN YD TY? 3(2-2-5)
English for Tourism Personnel
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3031329 AwSanguiiensaesnsIINsiaaLiien 3(2-2-5)
Communicative English for Tourism
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3032330 N133ANTTUEINIEN 3 (2-2-5)
Front Office Management
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3032331 UUITUALLATONY 3 (2-2-5)
Bar and Beverage
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3032332 N15IANISANANAITUAZTINIT UG 3 (2-2-5)
Restaurant Business Management
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3032333 msdaiaes 3 (2-2-5)
Catering
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3032334 N15YBKaTN1UTEYIaNNUSTINDLTausH 3 (3-0-6)
Sales and Public Relations for Hotel Business
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3032336 MedangedImnsuyAaININISITUsy 3 (2-2-5)
English for Hotel Personnel
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3033337 N133AN15UTEYNLBENITUTNITIATING 3 (2-2-5)
Meeting Convention Conference and Project Management
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3033338 nssanisnisviesdisniiailusneda
KaEAISUINTETUAYUNITUTEYYN 3 (2-2-5)
Incentive Travel Management and MICE Supporting
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3033339 N13IANTTUAAITUALAZTNTIANTS 3 (2-2-5)
Trade Show and Exhibition Management
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3033340 N13AANININTTUNLAY 3 (2-2-5)
Special Event Management
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Special Event Management
nwaiy Junounsauey st muaTngusrasd madenaudisanau n1sfinunianss
msmiatuayunisinnu mahusulsssduiusionssufimsiafioduionssuatuayumanaiauas

aruayufInIsnufanssufiey n1sdnnanssuiaylue@aulasnivaug

3033341 nnaaLazinalian1svIgdmsugsnan1sussyy
UNITANITUAZIULEASAUAT 3 (2-2-5)
Marketing and Selling Techniques for MICE Business
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3033342 AN EEMIUTINANITIANITUTEYN TN33ANT
waznsvisaiieadusieia 3 (2-2-5)

English for Meeting Incentive Travel and Exhibition Business
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3034343 AwSunaaiNeNMIFUNUILATNTRRENS 3(2-2-5)
Mandarin for Conversation and Communication
vzl wagasaawIunzaniunsaunuLaznsieansluaaunsaiiuannaiy
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3034344 AMeRuUNaNEmIUININITIDNED 3(2-2-5)
Mandarin for Tourism Business
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3034345 AMEFunandmiunisiiien 3(2-2-5)
Mandarin for Tour Conducting
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3034346 AwdunansdmiuyaaInsnsviaailen 3(2-2-5)
Mandarin for Tourism Personnel
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3034347 MYIIUNANEMTUATINNTTUUINS 3(2-2-5)
Mandarin for Hospitality Industry
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3035348 mwndduilensaunuiuaznisaeans 3(2-2-5)
Japanese for Conversation and Communication
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3035349 amegdudmiugsiansvisaiien 3(2-2-5)
Japanese for Tourism Business
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Japanese for Tour Conducting
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3035351 awdiudmiuyasnsnisvisaiien 3(2-2-5)
Japanese for Tourism Personnel
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3035352 megUudmivanamnssuuinig 3(2-2-5)
Japanese for Hospitality Industry
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3036353 AYINMENBNTIUNUILALN1SHDENS 3(2-2-5)
Korean for Conversation and Communication
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Korean for Tourism Business
WinwenenwunmanlslunisivdeyaiiugiufedinuanaInnssun1svisung a1l sausy
v = o A =i wa I3 = a v
nsldnwinmalunsdiiieisuanuinielseifmansuaslusiualulssinalng n1seSuisuaglv

Joyadmiutinvieaiienfeiiufals Jausssu wagdndinlng

3036355 AMennmadmiunsidien 3(2-2-5)
Korean for Tour Conducting
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Korean for Tourism Industry
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Korean for Hospitality Industry
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3037358 AMwmTaraansauUNUILAZNN e 3(2-2-5)
French for Conversation and Communication
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French for Tourism Business
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French for Tourism Industry
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French for Hospitality Industry
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Principles of Communication Arts
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Thai for Communication Arts
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Laws and Ethics for Communication Arts
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Research for Communication Arts
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Arts and Graphic Design for Communication Arts
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3050105 nIANAMSUUTINAAENS 3(2-2-5)
Graphic Design for Communication Arts
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Principles of Photography
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English for Communication Arts 1
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Field Experience and Training
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Field Experience in Communication Arts
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Principles of Marketing Commmunication
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Principles of Advertising
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Introduction to Entertainment Business
N1TYTUINITBIAAIINIAIUNITIANTT ANWINITUINITIANIT MISHER NITUTNT N1T0BNKUY
n19tawan Useurduius Tugsnssunstuiiaynussian 1wy azasiafl nSHans ANeuns Aun3

WINNTTY 189 ASAANwIvRmIENUBIAnIsAeg luNMUTENaUgIRat s

3051203 Mudaingeiienulavanuazssiatuia 3(2-2-5)

9

English for Advertising and Entertainment Business
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Integrated Wisdom for Communication Arts
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3051205 nsaATEIngAnssuguslng 3(3-0-6)
Consumer Behavior Analysis
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Creative Copy Writing
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3051207 N13UINISUGNAT 3(3-0-6)
Client Service Management

AMUINUFIUALITUNITUTIITNUGNAT LWdfa nann1TgURUUAISANTuAInIsULioasna

o I

ANuFuusuarUsraun1salndediuiugnan n1sadie nmssnwnazlduseleviaingudeyagnen

1 [

NFEUIUNITIANITNUGNAT NTIATIENGUANAT N1TasiAnuiianalalignd nsivuanagnsdmsy

9 Y

v s (% 14

LNUIIUENAFNRUES N159ANT5IATENaNTTA0A1IN1TARIALBATI9AIINFUTUS AT UGNAT NS
Uszillunanisaniiiunugnanduiug vialuanulavanuazgsnaduia

“UFulveglumunnivnden nguivinislavaniaznisieaisnnain



64

3051301 N3ARENTTENIN T RIS TN 3(3-0-6)

Intercultural Communication
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Special Events
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Advertising Creativity and Production
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Advertising Media Planning
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3051305 QUERRERHINERT Y 3(2-2-5)
Advertising Photography
UNUINYBINITANEAINADNITIUBAN N1TINLNY DNLUY WSsuTanaunsaliazinalinnisly
inesilolunisiienimlavan UftRnsaoamlavanussandieg Tnouuingussasdiflesussdli

dnnquidminguasnisiauenay

3051306 AN LMDINT NN 3(2-2-5)
Computer Graphic
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Computer Design for Advertising
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Sound and Music Design for Advertising
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Animation
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Branding Strategy
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New Media and Social Network
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Advertising Campaign Planning
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Seminar in Advertising for Entertainment Business
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3052201 NanNNISUTEYIFTUNUS 3(3-0-6)
Principles of Public Relations

ASTUIUNIST DIAUTENOUKAY AMUNLIYNISEDETT LUIAR UNUIMUTIN TUNNEIVBNANALAY
Y 6

sUsuuNsdeans wulidndagtuieadunmsusesdunus 93es5suuazassenussalunisusenduiug

warnsasuLUasvesdenuluuSUNAIANENS
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Principles of Corporate Communication
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Psychology for Communication
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Administration for Public Relations and Corporate Communication
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3052210 walulagnsdoasiansussndunuduasnisieansasdnig 3(3-0-6)
Communication Technology for Public Relations
and Corporate Communication
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Social Science Integrated for Public Relations
and Corporate Communication
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Persuasive Communication
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Brand Communication
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Techniques for Integrated Corporate Communication
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Marketing Communication Management and Customer Behaviors
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Writing for Public Relations and Corporate Communication
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Planning and Evaluation for Public Relations
and Corporate Communication
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3052308 AMUSURATDUADHIALUDIBIANTT 3(2-2-5)
Corporate Social Responsibility (CSR )
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Speech and Negotiation
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Photography for Public Relations and Corporate Communication
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Printed Media for Public Relations and Corporate Communication
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Digital Media for Public Relations and Corporate Communication
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3052315 fomadeniiloyuyu 3(2-2-5)
Selective Media for Community
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Communication for Campaign
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Integrated Development Communication
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Communication for Crisis Management
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Research for Public Relations and Corporate Communication
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Television Programs for Public Relations
and Corporate Communication
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Radio Program for Public Relations and Corporate Communication
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Marketing Communication
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Integrated Development Communication
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Psychology for Interpersonal Communication
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Economic for Living
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Human Relations and Personality
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Principles of Broadcasting
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Principles of Journalism
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Principles of Film and Multimedia
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Principles of Public Relations and Advertising
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Script Writing for Broadcasting
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Announcing and Presentation
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3053203 N1INANTIINITINYNTTABLTYS

Radio Program Production 1
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Broadcasting Information Technology
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Television Program Production 1
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Techniques for Master of Ceremony
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Acting 1
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Principles of News Reporting and Writing
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News and Applied Fact-findings
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Creative Writing in Journalism
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Filmm Theory and Criticism
NOUNNMNEUAT LASNHEINITINTUAINEUAST NMTTYUUNINTUNNEUAT ITTOIUTTAUVDILN

a 6 = a ca L3 s
297190 AABAIUKNNILATIZIIVITUNINYUAST



T

3053213 AaUzmsianidos 3(2-2-5)
Arts of Storytelling
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Fundamental of Film Production
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Screenwriting Workshop
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Radio Creative Presentation
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Radio Organization Administration
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Radio Program Production 2
Funiidiesdaunituanmiou | MsnERTIENTINgnIreLdes 1
NIINUHUAEATIENNTINGNTENLLEL N13IaRes1ens Hniinven1snansienisingnsyany
Feodusuuuunsuaniidudeu enii s1ensansed azasing Wudu waswddamlumsadnsionsi

a dy Y a a
WNedulwiiuseansain

3053305 NSHAATIUNTINYYUYU 3(2-2-5)
Communities Radio Program Production
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Radio Documentary Production
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Radio Drama Production
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Internet Radio Production
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Music and Sound Effects
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Music and Sound Effects
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Television Creative Presentation
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Television Organization Administration
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Television Program Production 2
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Documentary Program Production
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News Program Production
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Cable Television Administration
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Broadcast Evaluation
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Directing
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Techniques for Broadcasting Program
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Acting 2
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Speech of Communication
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Make - up and Costumes
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Scenery and Property
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Voice for Diction
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Interview Techniques
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Commentary Programs
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Royal and Public Ceremony Reporting
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English Speaking for Announcers and Presenters
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Dialect Announcers
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Investigative News Reporting
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Article and Editorial Writing
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Ethical Issues in Journalism
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JAN13 UagnIEUIUNITIUNTRTANUsEuT gV M993Es5IY 255810 YoeKUTENBUIYTNTNY

MIEATFERNS

3053332 nsApas T TRIus T 3(3-0-6)
Cross Cultural Communication
WA mqwamqmi?iami wazTausssy TnawiunsfnunmsUasunlas LasNansENuUIeINIg
Foanstutmusssy s’mﬁqﬁﬂmwmmaa?%amaﬁnwiaﬂizlﬁwimg NSIRNN o) wisedgydmsunis
Aoanstuiausssy welusesuTeiy sEAUTIR LarsERULIUIYA
3053333 Y1Inatliag 3(2-2-5)
Citizen Journalism
WNAA NS Tunsadeassh MsdetnIuazNsBuYfiNansEnURed Y sieludeuan
wazldau ImaazﬁauﬂmﬂgmiaﬁﬁLﬁmsﬁuﬁq NUIAA YuNoe N1TUNEURYTY vasUTervulugIuy

Asrgaurnluiuiedelndda waglugiusinininaiiles

3053334 N1991891UY1NBIA 9854 3(2-2-5)
Creative News Reporting
N1383579a55A 35N 318Ut luan N TalAYng 9 Waguteadud N151awN n13IAnIs
Fomsdilsisdmiunsnenuinluaniunsaiffienudauds msmenuinluaniunsaiings ms

891U Ul

3053335 N195189UYIALHANTIVNITYIEININGUasngiiad  3(2-2-5)
Broadcast News Reporting and Production
waNNTT wuade lunsdetniudazUszinam LAEI18UYNIINYNTEIELF sz IngInsvipdly
SURUUANN 9 NIEUIUNIHAATIENTISY1IINENTEAEs A Ingnsimd vdnnsduniwallusienis
917 AISHANTINITAUNUIIIT NITHARTIENTITILATIZNUND LAZAITHANAITARLTIT1INY

WensEeduayINglnvied
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3053336 n'lsswmmi'nma?iaé'\iﬂuLLaz?ia’LmJ' 3(2-2-5)

Social Media and New Media Reporting
PANNIT WUIN 1‘14?1’15%@?1"]’3 MARUIIUTIT NITUTUITIANIINDIVITUIBNITVI N15TIVTIN

Toyat17@13 NM3IANALEMNIY MITIBNUYNIUTHANAR 9 dwiudedumesids Fodwuseulad
wagdolul

3053337 ANSETULAZNLATIZARAUNIIANTENSAENT

3(2-2-5)
Review Literary Journalism

VAN Hazhudfn TunsTiasIed wagnIsInInuuufn JULUY kaedsn1s 90U udey

WINTANTAAATIY ) UTEUATINATIATULUUAN 9 MlaueyuieImnINsansenans uasnanAnves
LU TANY

3053338 NSV UVULAAR 3(2-2-5)
Fiction Writing
VIANNTT BUIAR WAZNITATINEATIA MUTULUY WYY NAIEN1NAWY NsANTWEeY  ¥83N1s

Feunwtuiiieed  nsadnassanudsuiiduauandeensual wazdiausidunudeun leeansla
pgelleIInTa

3053339 NNSVYUEITAR 3(2-2-5)

Feature Writing

VIANNNT LUIAA UAZNNTATINETIA AUULUL ey nadavnan1wn nsaniliusesresnsiliy

LuIEsAR NsasassAnudeuidunuadieseanug  wasiauaunudesuldedaiesinsd

3053340 ANSLIEUUNESAR NN AL 3(2-2-5)

Feature Script Writing for Television
WUIARAIULLDNN LAZNAISVDINITADANUNUIYAILAIN NISVEUTDY ANUFUNUSITZNINNT LY

AKaEEEY N1sEduEes lunuasaRdmsudeInglnsviay suuuukaisnislunisiiauaansaanig
glnsiie]
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3053341 NANNITANLAINNTANTAEAS 3(2-2-5)
Principles of Photojournalism
wnAnamaeiunsiaueteriaaiazanuiuate ndniSninaFes wmnisal senmdne
LUUNLAEY wazn e nsldamaing FansAndos Fuusuiiu Annmn UURNISENENIIN NMSWEUA

PIDUBANULETUAINDNY WALA38555UIUNUNINEIBINTANSANENST

3053342 N138159ANLATIIHAUANE N TATANEAS 3(2-2-5)
Advanced Photojournalism
11581533 WaEMTININYUUIAA JULUU TTN1TE8AIMAINNAUAINEIEITANTAIEAT 0
wuAn wezapmesiivannuaeieludesy fRmans arudunanusiuady sudmdnda Bnstenn

VDIV NN

3053343 N13818AININTETANEATUUES 3(2-2-5)
Survey of Photojournalism
LUIRANINENEAUNMILAUOLNNDY AUAAWILABUSTAUASITNE Lazn NaBTIa39a3se néan
aa i a sa ¢ v I @ ] a = 44' =
BNsAEANLUINININTalLazarNeuUsTaulymdial AnaeidEnsan A mUTENaUEeINIe
T9ANY YIINITIATIENTBS N15DBNLUUNIN UFURNI1T81801MT9a519855A  wagn1siguAImie

YDANMULEATUNN WIDLYIIUAUNIN

3053344 nseenuuuniiideuaziineanmeiedsiuiuasdendnes  3(2-2-5)
Print and Digital Magazine Design
mMyezingAnssunsTuniisde uasdnansynsdedsiiun uazdeddnea nseeNUUUULUY
wifsde uarineansiaati enfi uihln wihussanBns Wemdu q nukimstwuadladdn uagnsld
Wsunsudnsagudmsumseenuuudanindmsunisdewazineansliegnaonnd estunuanvuzves

AoAINUNLALFDRINDA
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3053345 nMseenuuuvtisieRuwnedodeiauazdofinea 3(2-2-5)
Print and Digital Newspaper Design
MwTzingRinssunssunlsdeiiund nededsiiud uardeninea msvonuuumlideRuniis
2ty 019 nihusn wiusaNENs wagunea savenstuealedda waznslilusunsudusasy

dmsuniseanuuuianthdmsunisdeniuilied waenndetiunuanvusyededsiiniuasdondnea

3053346 meenuuuuleddmiununsasaeans 3(2-2-5)
Website Design for Journalism
wannskazkAatuniseensuuiuledyn maliansaiaivledtn waznsdnnisgudeya
g & ! | & N cs' = o | =
allen¥ Amusenauy1y Manmids wazamiedeulny Mudndessenaudny  wazn1seulys

msldlusunsudnsagudmsunisesnuuudanii

3053347 nsAnedaululsziauaseghanaznisdios 3(2-2-5)
Social Study in Economic and Political Issues
LWIAR UaZN1TIATIZRNISARLaZA5IgUIUTINg N saldInNTuUsTIAUNILATYEAY waY

N5L1BY PINVANAA WALLUNBININTANTANENT LATHFANENT warSTAEans TIVRANENSNNLITDY

3053348 nsAnedennlulsiunedennLazInus sy 3(2-2-5)
Social Study in Social and Cultural Issues
LWIAA 4aZN1TIATIER NsinLarA1seegveslsingnisaldeanlulssinuniedeau uas
TAUTITU IINNSNAALATYNNDININTAITAIEAT FIRUINGT UIYWEINGT LA IAUTTTUAN S8

sl a v
FANFARNTINENYIVDY

3053349 N13AEATNEURS 3(2-2-5)
Cinematography
nguiuaznanuUadeswiulunisaienmeuns n1sdnnas auaudivesidunazndosusenm

1 dl 1 L4
Ag qAlglunsanen N Uns
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3053350 N15ANABDIIIIUAINDA 3(2-2-5)
Editing in Digital Studio
AULANAIITEUINATEUIUAISHARIINTURDUNITNARBALE 18V NUTURDURAINITHNENIIU

| Y

ANSFAFD NITALEET NITANLAILAIALUNINEUNS N15NARITIUTLASUADUNILADSHARDIAN AL

ee

watansldnaeamlvluagilewasnsiinufiReuasdduanile

3053351 AUNTILUNININGUNS 3(3-0-6)

Film Aesthetics
Anwnmeunsnslugrusniiudoiisldlumsdeasanudauazlugiusiidunaunisdads Tag

NATUIN NN 19Us TR @RS LAz I TauIn1svesn neunssudunatta nLudldun sfaly

HANTENUNNEIRLANIUTTINNVRININEUR SoIAUTENOUNIgUTBEluUAINEUAS AW LHEYUNADY

nsiadaulNusznovduiduniwivasnneuns

3053352 NSTLUUNANEUATTUGS 3(2-2-5)
Advanced Screenwriting

IiidessauruNTIneY : MWuUNANEUAS
VANNISREUUNN N UATTIUAUTULUULATIAT19LAL AU TENOUVBIUNANEUATN 1T FRENS

ANAABITUNANIANNIUNINLATRIAUTENDUB U T UNI ST oeludnwasuas Altemative

Narrative %138 Anti-Classical Narrative

3053353 mmam%"uﬁug'm 3(2-2-5)
Basic Training of Acting

nanuaznguniswansadiolua Inniswanslody nsuanegreiifalslneyaiuainuasely

ATTLLEIAN ﬂ?ﬁLLﬁ‘ﬂﬁgM’m’Nﬂ’ﬁLLﬁﬂﬂ

3053354 asnnulnuanslunIneuns 3(2-2-5)
Film Directing

YNADIHDUNIUNINDU : NITUANITUNUFIY
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VANNITHANINGNABY MannIsAAuNskanInIsuseliudnenmaestinians n1sindnuansli
AUNUANEAINEIFANITAAIUNOLITIUN UAUAIIUARYDLTBY FIaTAT WAYAIIUABINITVBIFIALAT

nasnaunisuilelamvesinuanaieldlunsmnuiniansdusunineuns

3053355 ASHARNTNEUAS 1 3(2-2-5)
Film Production 1
FuneuuaziiniunmeundSoU MSIBIUUN NNTILRUASENEY N15EN8Y1 NSFRReuas
nszvILMIndssaevhautelrdniadunmeunsfeuiauysal
3053356 ATHANNINEURAS 2 3(2-2-5)
Film Production 2
Jyfigassauduandoy : NN MEUR3 1
nsdeaunsnIloMmansTYeIMEuAsLas T LEuen AT dunssny msldimadaiig «lu
Asarenmladaudiauls wuniswdnnmeunsidnisiandesludnwasfidu Classical Narrative

P38 NNEUATUULTS

3053357 N13PaNLUUAURIULaLIdEIUsENAY 3(2-2-5)
Sound Design
Usedf naud MsinUUsnIsesnuuuLdssasinatafiAy Lnad bUIAANITODNRUULELY N3

v = =) aa ! IS a a =) aa
wnlanstufindealuundnea doalazinalulagnuas LarnsHansyUULEeIRInea

3053358 LLaﬁLu%"u%y'uﬁ’ugm 3(2-2-5)
Animation Basics
AuRnassaTsAveIn mAdeuln nssUILMswazaiansadeulmEunITUTIENEMSENSA
UsgSaaansansiatzaimadoulny wulddnAnwidnisldmeuinmeslunisadieassanmun

LWIAUANNTSBUSTINYENUFIUYDINTAT A MUAL FULUY
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3053359 AN592NLUVNY 3 Uk 3(2-2-5)
3-D Modeling

[

ANUTNUgIUNITAS IR ulImeARNImeTaulR uTsewanSakarEnUf URnusieile

1%

nsdrsavinweiugIudmunsaiwuuIaesg UnangindsunagIng n13as1eingIunsusuiade
Peqliduiazasnaloulidinase

3053360 N158519A28L AT TLUTY 3(2-2-5)
Character Animation
752980 UBIANVRINIWARIULIEILTNR  NNSHAILIVIFNAYASTMLIDUASINAS19TU N1TWRIUN

LY gj ° U ’oJ LY dglj Y = 1 4 PN k4 = A v
Nnwetunanedmsunisilasiininuagid@eanuninadaulnm quL‘LJ'HVLUVIﬂqiﬁiqﬂﬂWWLﬂﬁ@ubLV'JﬂLuu

nsidsugUuasnisindeulmnniousss

3053361 NITUAAININEUAS 3(2-2-5)
Film Acting
NSNUATVIBANITHANT NITAANUNDITIUN WAUAIUAAYBLIDY FIAZAT LAZAIIUADINIS

Y83i3azAs naendunIskilulymilunisuans asdusznaun neuns yundes Ian1swandlusu
AMEURNS

3053401 é’ummms?iamsmmu 3(2-2-5)
Mass Communication Seminar

wwadn nszuauns Tunmsdunuseiulagmdfgnidearsuaruniideglunnuaulaves

daay Yag0u ihludnsiasesianun1saldeasuiaguegeseun

3060102 \ATEgANENSanIA 1 3(3-0-6)
Microeconomics |
ANUMINELAEANEIAYYBRATYTAERS TT8N1SHEN NeRAnTINYauTTan NeRnITUYRY
ANEe 9Uasd auniu nsimuasIalunainuselanene) veansinassaneuunuliundadenisuanly

JUvRAY A139 Aenileuazinls unumvessglumaasugialagiinly
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3060103 LATHFANEATUNAA 1 3(3-0-6)
Macroeconomics |

ANNINBLazANE AN Anssuvestademaasygianie dadudnvuaselauszen
LU WORANTTUAIUTINYBINITUTLAA N1508Y NTAMU UNUIMTBISTUNE N1TI199INU SeauRuile

Uil N13aa Wleu1anIsly N3ATenIUsEnALaE N IHAILLATYENT

3061102 \ATEFANENIANIA 1 3(3-0-6)
Microeconomics 1

ANNMNNY wazAudAgveAsygmant Jadenisnin wednssuvewuilan wyinssuves
AR guasd gunu nsimvuaTAlunaiayszanene veamsdnassemeuunuliuidadenisuinly

JUvRIAY A139 menileuazinls unumvessglumaasugialaeiinly

3061102 \ATEFANENSANIA 1 3(3-0-6)
Microeconomics 1

ANUNIngLazANddyvanATegmans  Jadensndn  NaAnsINveIduslnAngAnTIUYY

AR guasd gunu mMsfimuesiantunanUssinenerensinassaneuinuliwntadunisuinly

ey

%

YA A9 panidenazils unumveassslumaasugialaenaly

CaNl

3061203 \ATEFAENINITIANTS 3(3-0-6)
Managerial Economics
ANUMINELAYANUEAY VBV UATYEAIAATNITIANTT  83ANTTINY  guasAgunL $1A1nae
A MIRATIEVgUasn MIUsERINTaUasd nswensal MTIeseinEn esukasils nns

ATILALUTHNTUTREUATI TATIFT1I9A1ALAZNITAINUATIAY N1TAIUUATIATIUNINURTR N9

'
[ a

AATIERANUEsmarAuliLtuey nann1Tigiitedndulanmuunuimvessgiiieaiunis

AndAUlINN9gsAa

3061204 QUEGLETRE) 3(3-0-6)
Public Finance

ANMUNNIBLAEAIINEAYTDI 185U F18318TFUa SulTERaReIiuTIeTusIed1enely

szazing 1 U Usennvasauussunad wiaanun waglaluvessudszanamianisluwaznieuanuseing 719
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a

srurdu Uunanuazsrere1y AnyinedfukuaInge N15314UNT185U T18318AUANYULIATYEN]

EIEoNTAU TeTelsydn Anwviasesiisvesuleuiemsaddunisuidymmaasegia

3061205 LATEFANENINITINNTITYNEINNTTH 3(3-0-6)
Industrial Management Economics
AUNLNY UTELan LasanuuzANNd1AYYeInaInNTIy ijmqﬂizﬁﬂﬁsu@ﬂﬂ’ﬁﬁﬂﬁjﬁﬂ%’m
PNEINNTIY N1TETIINAN nsindeulmvessiauazanMsainaiaslukazansssma ey
LLIJ’W]NI‘UH’]TJ’NLLNuﬂﬂia\iVJULLaﬂ’]i?ﬁL’d%llﬂﬂi%ﬂﬂﬂmaﬁﬂwgamﬁdﬂﬂﬁLﬂiﬁ%ﬁﬁﬂﬂ@lwﬁuazqﬂﬁﬁﬂﬁ

ARTU SINNULINIALY

3061206 \AsegANEnsAnAIENS 3(3-0-6)
Mathematical Economics
¥ L4 a s A o 6 a 4 v o %
n1sldngunadinisadiaaransineunluussgndlunguiiasygamians wa  n15Ind1au
FEUUTIUIULATOYNTY 89518 dndiulazosay N15AnALENTIAT nonlekazdiuan aunisuas

N3 NyAdinLgady aan13an upaadavesilandu nisveuiusvaslesity wWasnd Anesitud auns

Fadu nsUszynAlunIATygRakaggsna

3061301 N153LATLATIUINIUNI9GIND 3(3-0-6)
Business Quantitative Analysis

a

JuriidesiFeuaniou : 3000201 afifigsnia

nszuunsdndula wazdsslesvasnsldinadamendinmansidsUSunaniietaslunisinaule
ANz du LLmuQﬁLﬁaﬂﬁﬁm%u% (Decision Trees) ALUULTIAUAIAIAGS (Inventory Model)
TUSUATUTUEURNTS (Linear Programming) atiAn1sUsiunanagn15ns19goulasinis (PERT/CPM)
A uUueIU1sNaN (Markov Model) ngufinu (Game Theory) 4a358A88 (Queuing) kaZNI3TNADY

wnn1sal (Simulation)
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3061302 LATHGAAASTIZNINNUTZINA 3(3-0-6)
International Economics
nguinsiszninaUseme wazuleunsvesiuraiferfunismunududiiiuazdudoen
N13AN5ENINUTENATUNITRRULATEEAD NSUALYAaNITATLAEAANTTTITERUTENINUSENA 119

aUIENINUTEWA a01un1TRUTENINUTEMA  LagAusINlenNNguATegRaseninaUsewme

3061303 LAY 3(3-0-6)
Econometrics
JuniidioaSounnniau : 3000201 adfsiavie
3061203 ATHFANANSANAAIERS

MsUszENFITee 3 Jruddetu asugenans adfuas damanslasfiessuseneuidom
sedmsamiurie 3 390 16ud uuusaemaasugmans in3esiionsadn uardeyamaLATYgAanTae
LﬂUﬂWiﬁ’]%}aﬁqjaL%QU%@J’]QA@J’]%Lﬂi?%‘lﬂmBaﬁﬁaﬂﬁﬂaﬂﬂﬁgﬂﬁ\iﬂﬁﬁi LU NS NHEINT ol
(Forecasting/Prediction) n15Usgiiiunanisulauny (Policy Assessment) n15UsENuAN(Estimation)
N13UIAUFNARUS (Correlation) uaﬂmﬂﬁé’qﬁﬂmgmwuammﬁm (Simple Equation Model) #3©

aun1snateiuls ( Multi-equation or Simultaneous Equation Model)

3061304 #010UNSHULAZAAINLEY 3(3-0-6)
Financial Market and Institutions
1AT9A519 LAZUNUINVRINAINIRULAZAAINYY NANNITRALVBULIANITALTUIUYDIEn T
N158U {JﬁymLLazuIstsJLﬁﬂﬁﬂﬂﬁﬁﬁLﬁumuamﬂ’umiﬁuﬁgﬂmLLameizmﬁ Tnelanizeg9ds

AnuanIunsaltuUsemelne

3061305 ANTWATBILAZNTIATIZHRULYD 3(3-0-6)
Liquidity and Equity Management
an nAgenen1sRuresvedude wazanudululdlunislinanauunuainnisamuauila

MUl IATIEIRIANUAILNTALUNTTITENRUAUS T ELIA AU
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3061306 N133LATIZALATINITUATHAUIY 3(3-0-6)
Projects and Programs Analysis
VANHAYITNTITINUHUTEAULATINITUAL TEAULKUNITUTMTIATINISHAZINUNY NANLaEIENIS
Uszidiulpsenisuazuruay Anwipnudululivedasins nmsiessiduu nsiausz@vsninuas
UsvAvBuanadlasamauaziuununstmuaadenvedasinistuneumsinaulafeiulasnisuas

WAU9TU NN5ILASIZY Cost — Benefit Ratio 3As1¢a95eUUTUIASINI T WAL LR LITU

3061307 LATEGANENSNITRY 3(3-0-6)
Financial Economics
a aa ' Y] YA v a o o & .
ANNEsInTinansenusensawulundnning agldnguinquudnnindvesMarkowitz bagy
INIINANDULNUTDINSANTNGAN Security Market Line (SML) kuud1a9lun1smMuuns1aImanning
(Capital Asset pricing Model (CAPM) A2131LE8390IUANNTNE LA NanNTNINUITIAINANULAY

(Arbitrage Pricing Theory)

3061308 LATEFANENTUINITIANITNAINNLY 3(3-0-6)
Financial Market Management
a a 1 a P [ 1% ..
nauaannnu ngudnsussunumanudssiiiiussvusagldidussvulagly Characteristic
Line N153tAT1ENHANTENUNTABNITAMNY  AITAIWIUMIHARDULNUAAIANTY  N1Taanulungy
nannindNnuivan 1UTe U ULUUINan95EINe Capital Asset pricing Model ffuArbitrage Pricing
Theory MSNOUARTIEAINLUUINEBY CAPM dutlasunainnisildsunlasdnsinenide dununisi

33354 AUAIANTITUANANAUATLYINIAINITAMUY ARDAIUTDIINAVDINITAYU

3061309 PwsssudmsulinATegaans 3(3-0-6)
Ethics for Economists
wRefliessiesTIuLasRaTitnATugmansFesiasesssuTuienisaiisaiessauly
94ANITTIND LUUITUFITUVRIFUINT (Management Ethics) kazasesssuvasntneu (Employees’

Fthics) Ineldnsalsaeg1slsenau
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3061310 LATEgAEASEILINADY 3(3-0-6)
Environmental Economics
AUNUIEKALAINAIAYVDAATHTANEASAIINADN IATIEADIMANNITUALNG W ATHFAIANTT

UsggnAnuasindeutaziAsolionuasygaanssiiag Aldlunisimseianlginenelrnuiuinasy

]
(%

FTRanauLunIsAsYgiakasdrululeuensiauAuInden N15ATekasUseiiulasanisid

HansEnUsiadIwInasy weuievassguranetiulymasnisiaundsindoulagldnsaifnw

3061311 N153ATIERIUNITRY 3(3-0-6)
Financial Budgeting Analysis
8NN MIIATEdi s Tuasunsndauinasindiinisingisenisd
LilfAnTuuszd masuifiunufienidn nMsUSulsaveInnneu mMsasuulamissdad meliesed
nszualuan aunsadilafetladefiinanszusonunmvessunmsiu MslnsesiensIdmnIansEy
(SnsrdruAuning Snsndruniiau wegdandmvondives) malieseitilsteruuazndnuing fiviili
flssetuanas msliesgilassadiaiuyuuuuiiugiu (Simple Capital Structure) waglassadtaiuny
wuudugeu (Complex Capital Structure
3061401 ABNTITENIUATYFAENSFIND 3(2-2-5)
Research in Business Economics
JundideeFeuannou : 3000201 adfgine
sufouiFifomaasugmanissialununguiuasu foalaglindnisnmsidenedinumandiilo
FWeowamnasugin TnsAnwidsguuvunadeusuulasnside msvsznadom nmskaaznis
VAo auNfigIu MIlEIENIIMaAsYEiAuazuuuTIaewineg  suiamsiiesedeya NMswlsua

JoyauaznSeuTBNUNTITEUsTLANANGY

3061402 nsasulumadendu 3(3-0-6)
Other Investments
n1samulumadendiss aldlynisasmulundnning msamuluedmzunsng nisasuly
a ! o a ! v 1 [ A O 4
Ruasieuseina nsamulunesi nsawulugsiadiudieganudululdlunisamueiiatdunels

A0 uNTININATYN LAzl UIEUDITTUR
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3061403 WsegAaninIsaulunsa s 3(3-0-6)
Equity Investment Economics
NSAIUIUNISRSINARDURNUTFBINISHIRVUTIABIAIIPIU N1SAIMUATIAINENNTHE
(Capital Asset Pricing Model) Wuud1a84 Arbitrage Price Theory LUuuUd1a84 Bond Yield Plus Risk

o w o

Premium n¥ounsesurefistedninvenuudtaedainandla n1sussluyadviuandalagldfinmusan

WU 8nsdTIAEenils dusidrusiaseyarnutnd dnsdusnegenviy NsUseliuyaAu

andlyymeigieseisnuiils msiadimlsdiniu msmyadniumansugaans

3061404 Lﬂwgmaw%nﬁamﬂumqmwﬁ 3(3-0-6)
Debt Investment Economics
AsitAsIgsiAdEs i uiAsAn Tnefiansainudnvazye ] (Borrower’s Character)
ANNENSAtUNNTTITEAUYEIYT (Capacity to repay) ﬁuﬁwéémﬁsﬁ’uuazﬁzyzyﬁﬁ (Covenant) uag
a1unsoldEnsdrunianiaiu(Finandal Ratio) Tun1sussifiuanuannsalunistisenivesiug T
firnsanfsnuannsolunisseneniDouasAutuiu ShmauulssuressiTuanaumu( Yield

Volatility)ueeiusinisguia msmuiamyaridumvasiuliuaiann

3061405 WdplanIzn1sAATIZANANNING 3(3-0-6)
Case study in Securities Analysis
Jaymineiinuasavsenisiivue Case Study Lefinwiflsame nansenu Jon Ueldeves

Ty maenaudawntukasniniseaniiannanluaniunisel

3061406 AUNUIMWATHFAIEATN1TAMY 3(2-2-5)
Seminar in Investment Economics
Aasevlgyniwazisnisudluludnsdlf@nyiviesfusiedgminiaduludagdulusaie

wanninduisUseinalne lagldninuinanaiauasnsliassriiuguilaoun

3061407 \wsegAransnisasulunsIasayus 3(3-0-6)

Derivative Investment

€ acs

AsIENseURUSUsELANENTalularA1U TN nsUseliugartdyayivesiisa (Forward

I [

Contact) n13Useiiugaddayy1iataesa (Future Contact) N15A19UATIANTILIBSAVRUTUAT
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