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Greetings and online Al greetings; basic persuasive techniques; choosing
effective language and media for products and services; writing for persuasion; creating
persuasive content and presentation (Pitch); language for online payment; online
marketing; online conversation etiquettes and strategies

15.3 Tassadramdngnssuau 30 $alus Usznoudae 2 dou dsil
daufl 1 mwndanqudmiugsnasesulail F1uau 12 Falus
(English for Online Business)
Wate 1.1 msvinmeiugiu
Basic Greetings
N159NNIY NMSVOUAM Kazn1INa1IAIEIAlUNTAUNUA
gaulatl nsdndgideaunundmugsiveeulal
Greetings, thanking, goodbye in online conversation; leading
conversation issues to online business
1.2 msdisuussengduduilanganinuaule
Writing Appealing Product Description
Msfnassm Tennuiminzaulunsdeaisgsfseeulatiiie
Faparuaula wu dides maldud arwemdselen amwilunmsussenedudn
Choosing appealing and appropriate word choice and
content for online business communication, such as tone, puns, sentence length,
language for product description
1.3 danunisainisieanseng 9
Communication Scenarios
NNSAAAIN ATUAIAWII NITHAILT KaZAISIANDUAIDILAINDY
fignanuvos q MIudsnsdsdud amnuardilunisdsdudn Audeauaau Jymnnsdisy
Ju n13suAIansalanngnAn mMsAeasnsuinisudinisuiy
Follow up; anticipating, developing and addressing frequently
asked questions and answers; shipping notice; shipping delay; product deficiency;

payment concern; soliciting reviews; after-sales service communication
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Wida 2.1 demsidmiugsiasaulall
Online Business Must-Knows
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Knowledge of a digital platform for online business; media
options on the platform, such as video, visual, like buttons, shares, etc.; design and visual
rhetoric as persuasion, such as color, layout, arrangement of information, scroll and
clicks, built in Al capabilities; database security; channels of communication; payment
options
2.2 wannsluLng
Modes of Persuasion
nauindnanundedieuaznmdnual ndnnnsadaninuidn
foRuM uazmdngaa nénAnuien wadansldnwinagdelunislthnin
Theories of ethos, pathos and logos; goodwill as key
principle; language and media techniques for persuasion
2.3 ﬂ’]’iUu’iﬂJ’lﬂ’]'iﬂ’]H’]LLazéaLﬁaﬂaQMéﬂwﬂ’]’iﬁaﬂﬂ
Integration of Language and Media as Marketing Tactics
mudedlesszmrnaiemnvuardeiivainvats msdende
Baaluvimd 1y wuusnws MansesdUszney uagd dyguensual nagndlumisidnies
Reafuaui msuuzthaunmwaztondnualvesdudi
Connections among language, content and visual or
multimedia; Visual rhetoric, such as typeface, layout, and color; emoticons; brand story
strategies; describing product quality and uniqueness
2.4 N398R
Payment
Tuiauesan luwdawil Fesmemstrsziu msoonluada Ay
Uasasnouazaududiudveaiuled
Quotation; invoice; payment options; receipt; website

security and privacy
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18. sulszana
18.1 sulszanaueldanglunisaniiunisnanvangns
1) Saudidrsuniseusy 30 Ay
2) sudsganauAIailiunig 4,500 U AeAu $33 135,000 UM
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19. AMUTEIUNAANSNSISEUS
19.1 Vinwgn13deans (Communication Skills)
1) aaunsaldrassnsdoasnwiynseninedud gnén uazduszneuns
2) anumsaidiassnisdeansnuideuszinsduii gnén uazduszneuns
19.2 Yinwen15ANILATIZI (Analytical Thinking Skills)
1) MFIATIEN SWOT vasdu
2) Tasshadievmanen



19.3 AUARASI19ASSA (Creativity)
1) Iﬂiﬁ'wmiL%uﬂiauLLamﬁ'aainﬁamuﬁai (Storyboard)
2) nadSavesdonialszunn
19.4 mmiwhﬁu?%aimj 9] (New Media Literacy)
1) WUUNAARUNBULINSIUVANGATHAYNAUTITINVANGRT
2) lnansviemsnaueuuiuiiseulafiunnsie i
3) AsduNTwal

20. YeyainglfudAndausEauIUnaNgns

1) ¥o-urwana  WElRFunINg QEATIRIERTY
LWasInsANN  085-222-8861 e-mail: chalermsup.ka@bsru.ac.th
2) ¥o-uwana  WENESYFIU Y

WasnsAwA 087-261-4226 e-mail: athitharn.sr@bsru.ac.th
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HEAEnS19158

ANUIVINBING W-BUFAUAN Y
ANTAAUAIENS UNINYNRLEITUAERNS

Doctor of Philosophy in Composition and Rhetoric, Department
of English, Miami University

Doctor of Philosophy in Digital Media and Composition Institute,
Department of English, The Ohio State University

Master of Arts in Rhetoric and the Teaching of Writing, Department
of English, University of Colorado Denver

Graduate Certificate in Teaching English to Speakers of Other
Languages (TESOL), Department of English, University of
Colorado Denver

Bachelor of Arts in English Literature, Department of English,

University of Colorado Denver, Summa Cum Laude, 2003

Comparative rhetoric, Thai rhetorical studies, multimodality,

writing in digital contexts, cross-cultural qualitative research

1) Social Media in British and American Culture
2) Advanced Reading and Writing

3) Public Speaking

4) Academic Writing

5) Facebook Controversies, Addiction and Persuasion

6) Academic Reading
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1) I1N199NQ¥IINI
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AUMUNIININT - 913158
a4 MYIINTINNNTGINATENINUTENA

UAMINIAE 1T UuaA AT ZEN

Us2IRn15AnE
W.F. 2555 International Business Management
Mahidol University International College
W.A. 2557 Business Modelling and Development
Mahidol University International College
UL VIR I TaY Me1dengudmsuyanaiily Awdaingudmivgsia uag N3
UIMIEINT
NAYIUNINIBINTG
AER

Tlguniisde Mdansadelvaiuazaniegin

UNAIUIY
Sundaravara, S. (2020). Factors Influencing Job Satisfaction and Retention Among
Generation Y Employees in Public, Private, and State Enterprise Sectors in

Finance Industry.

Uszaunisalnisaauy
1) Business English
2) Business English for Career
3) Business English for International Business
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